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APPENDIX A

CONTENT ANALYSIS:

CORE SOCIAL RESPONSIBILITY LITERATURE AND ORGANIZATIONS

Core

Organizations


Co-op America 


            (www.coopamerica.org)

Working Assets 

            (www.workingassets.com)

Peripheral

Organizations


Social Investment Forum 

(www.socialinvest.org)

Business for Social Responsibility 
(www.bsr.org)

Core Books


Hollender, Jeffrey. 1989, 1995. How To Make The World A Better 

Place: 116 Ways You Can Make Difference. New York: W.W. Norton & Co.

Council on Economic Priorities. 1988, 1990, 1994, 2000. Shopping for a Better World: The Quick and Easy Guide to All Your Socially Responsible Shopping. New York: CEP Books.

Jones, Ellis, Ross Haenfler and Brett Johnson. 2001. The Better World Handbook: From Good Intentions to Everyday Actions. Gabriola Island, B.C.: New Society Publishers.

Zimmerman, Richard. 1991. What Can I Do To Make A Difference: A Positive Action Sourcebook. New York: Penguin Books.



APPENDIX B

CONTENT ANALYSIS:  LIFE-AREA SOCIAL RESPONSIBILITY LITERATURE

COMMUNITY

None

FOOD

None

HOME

None

MEDIA

None

MONEY (SRI)

Brill, Hal A., Jack A. Brill and Cliff Feigenbaum. 2000. Investing with Your Values: Making Money and Making a Difference. New Society Publishers.

Case, Samuel. 1996. The Socially Responsible Guide to Smart Investing: Samuel Case. Prima Communications.

Council on Economic Priorities. 1991. The Better World Investment Guide. Prentice Hall.

Council on Economic Priorities. 1998. The Corporate Report Card: Rating 250 of America's Corporations for the Socially Responsible Investor. Penguin Putnam.

Domini, Amy L. 2001. Socially Responsible Investing: Making a Difference and Making Money. Dearborn Financial Publishing, Inc.

Domini, Amy L., Peter D. Kinder and Steven D. Lydenberg. 1992. The Social Investment Almanac : A Comprehensive Guide to Socially Responsible Investing. Henry Holt & Company.

Harrington, John C. 1992. Investing with Your Conscience: How to Achieve High Returns Using Socially Responsible Investing. Wiley, John & Sons, Inc.

Kinder, Peter D., Amy L. Domini and Steven D. Lydenberg. 1994. Investing for Good: Making Money while Being Socially Responsible. Harper Business.

Mansley, Mark. 2000. Socially Responsible Investment: A Guide for Pension Funds and Institutional Investors. Informa Publishing Group.

Meeker-Lowry, Susan. 1994. Invested in the Common Good: Economics as if the Earth Really Mattered. New Society Publishers.

Miller, Alan J. 1991. Socially Responsible Investing: How to Invest with Your Conscience. New York Institute of Finance.

Tramer, Harriet. 1993. Socially Responsible Investing. PPI Publishing. 

RELATIONSHIPS

None

SHOPPING

Council on Economic Priorities. 1988, 1990, 1994, 2000. Shopping for a Better World: The Quick and Easy Guide to All Your Socially Responsible Shopping. New York: CEP Books.

Co-op America. 1987-2002. National GreenPages: A Directory of Products and Services for People and the Planet. Washington, DC: Co-op America.

TRANSPORTATION

None

TRAVEL

French, Lisa. 1995. Traveling with Heart: A Handbook for the Socially Conscious Tourist. Peradam Press.

Grotta, Daniel and Sally Weiner-Grotta. 1992. The Green Travel SourceBook: A Guide for the Physically Active, the Intellectually Curious, or the Socially Aware. Wiley, John & Sons.

WORK

Everett, Melissa. 1999. Making a Living while Making a Difference: The Expanded Guide to Creating Careers with a Conscience. New Society Publishers.

Jankowski, Katherine. 1994. The Job Seeker's Guide to Socially Responsible Companies.

Mint Publications.

APPENDIX C
CONTENT ANALYSIS:  INSTITUTIONALLY FOCUSED 

SOCIAL RESPONSIBILITY LITERATURE

BUSINESS

Bruce, Peter. 2000. Better Business for a Better World: Connecting Principle and Profit to Build Socially Responsible Businesses. Bookpublisher.com


Business for Social Responsibility Education Fund. 1998. Social Responsibility Starter Kit: A Tool for Assessing Socially Responsible Business Practices in Small and Mid-Sized Enterprises.

Cohen, Ben. 1989. Ben and Jerry's Homemade Capitalism: Ingredients for Running a Socially Responsible Business. Random House.

Cohen, Ben, Jerry Greenfield and Meredith Maran. 1998. Ben and Jerry’s Double-Dip: How to Run a Values-Led Business and Make Money, Too. Simon & Shuster.

Hopkins, Michael. 1998. The Planetary Bargain: Corporate Social Responsibility Comes of Age. St. Martin's Press.

Makower, Joel. 1995. Beyond the Bottom Line: Putting Social Responsibility to Work for Your Business and the World. Simon & Schuster.


Reder, Alan. 1995. 75 Best Business Practices for Socially Responsible Companies. Putnam Publishing Group. 

EDUCATION

Berman, Sheldon. 1997. Children's Social Consciousness and the Development of Social Responsibility. State University of New York Press.

Bomer, Randy and Katherine Bomer. 2000. For a Better World: Reading and Writing for Social Action. Boynton/Cook Publishers.

Braus, Nancy and Molly Geidel. 2000. Everyone's Kids' Books: A Guide to Multicultural, Socially Conscious Books for Children. Everyone's Books.

Hammond, Merryl and Rob Collins. 1992. One World, One Earth: Educating Children for Social Responsibility. New Society Publishers. 

La Farge, Phyllis and Sheldon Berman (eds). 1994. Promising Practices : In Teaching Social Responsibility. State University of New York Press.

Weinstein, Miriam. 2000. Making a Difference College and Graduate Guide: Outstanding Colleges to Help You Make a Better World. New Society Publishers.

Weinstein, Miriam. 2000. Making a Difference Scholarships for a Better World. New Society Publishers.
APPENDIX D

CONTENT ANALYSIS:  ISSUE SPECIFIC 

SOCIAL RESPONSIBILITY LITERATURE

ANIMAL WELFARE

Fraser, Linda. 1990. The Animal Rights Handbook : Everyday Ways to Save Animal Lives. Independent Publishing Group.

Giunti, Ann Marie D. (Editor).1994-2001. Shopping Guide for Caring Consumers: A Guide to Products That Are Not Tested on Animals. Book Publishing Company.

Newkirk, Ingrid. 1990. Save the Animals!: One Hundred One Easy Things You Can Do. Warner Books.

Newkirk, Ingrid, Angrid Newkirk, Bill Maher. 1999. You Can Save the Animals: 251 Ways to Stop Thoughtless Cruelty. Random House.

COMMUNITY INVOLVEMENT

Earth Works Group. 1997. 50 Simple Things You Can Do to Build Community. Group West Publishers.

Fiffer, Steve &  Sharon S. Fiffer. 1994. 50 Simple Ways to Help Your Community. Broadway Books.
THE ENVIRONMENT

Brower, Michael & The Union of Concerned Scientists. 1999. Consumer's Guide to Effective Environmental Choices: Practical Advice from the Union of Concerned Scientists. Crown Publishing Group.
Earth Works Group. 1989,1991. Fifty Simple Things You Can Do to Save the Earth. Greenleaf Publishers.

Earth Works Group. 1991. The Next Step: 50 More Things You Can Do to Save the Earth. Andrews McMeel Publishing.
Lamb, Marjorie. 1991. Two Minutes a Day for a Greener Planet : Quick and Simple Things You Can Do to Save Our Earth. Harper Mass Market Paperbacks.
Rifkin, Jeremy. 1990. The Green Lifestyle Handbook. Henry Holt

GAY & LESBIAN RIGHTS

Fahy, Una W. 1995. How to Make the World a Better Place for Gays and Lesbians. Lightning Source Inc.
Lukenhill, Grant. 1999. Smart Spending: The Gay and Lesbian Guide to Socially Responsible Shopping and Investing. Consortium Books 

HUMAN RIGHTS

None

MINORITY RIGHTS

Ford, Clyde W. 1994. We Can All Get Along: 50 Steps You Can Take to Help End Racism. Published by Bantam Doubleday Dell.
Murray, Cecil. 2001. 60 Simple Things We Can Do to Improve Race Relations. St Martins Press.
PEACE & NONVIOLENCE

Lira-Powell, Julianne H. 1991. Fifty Things You Can Do to Promote World Peace. Adelitas Publishers. 

PHILANTHROPY

None

WOMEN’S RIGHTS

Jackson, Donna. 1992. How to Make the World a Better Place for Women in Five Minutes a Day. Hyperion Books.
WORKERS’ RIGHTS

None

APPENDIX E

SURVEY:  QUESTIONNAIRE

SOCIAL RESPONSIBILITY QUESTIONNAIRE

Your participation in this university research study will further the understanding of social responsibility as a lifestyle choice. Your responses will remain anonymous. Please answer each question as truthfully as possible. Thank you for your time and effort.

What is social responsibility?

For the purpose of this study, “social responsibility” (SR) is defined as consciously choosing certain actions over others in your daily life, specifically because they are likely to benefit the common good. Social responsibility includes environmental responsibility but can also go beyond it in terms of the issues of concern. The first question below lists 10 common issues associated with social responsibility. “Socially responsible” companies, products, organizations and institutions are usually geared to benefit society in terms of one or more of the following issues:

Rate the following issues on their importance to you by circling the corresponding number for each:





              Not




         The Most

Issue



         Important




         Important


The Environment



0        1        2        3        4        5        6        7        8        9        10

Animal Welfare



0        1        2        3        4        5        6        7        8        9        10

Workers’ Rights



0        1        2        3        4        5        6        7        8        9        10

Women’s Rights



0        1        2        3        4        5        6        7        8        9        10

Minority Rights



0        1        2        3        4        5        6        7        8        9        10

Gay & Lesbian Rights


0        1        2        3        4        5        6        7        8        9        10

Peace & Nonviolence


0        1        2        3        4        5        6        7        8        9        10

Human Rights



0        1        2        3        4        5        6        7        8        9        10

Community Involvement


0        1        2        3        4        5        6        7        8        9        10

Philanthropy



0        1        2        3        4        5        6        7        8        9        10

Other :____________________________ 
0        1        2        3        4        5        6        7        8        9        10

Rate the frequency of your socially responsible actions in the following areas:

Shopping
  Never           Rarely        Sometimes        Frequently       Always
I consciously limit my consumption of goods
(                  (
       (                      (                   (
I boycott products from ‘bad’ companies
(                  (
       (                      (                   (
I support local and independent businesses
(                  (
       (                      (                   (
I buy products from socially responsible companies
(                  (
       (                      (                   (
Media
  Never           Rarely        Sometimes        Frequently       Always

I watch and/or support non-commercial television
(                  (
       (                      (                   (
I listen to community and public radio stations
(                  (
       (                      (                   (
I subscribe to magazines which support SR values
(                  (
       (                      (                   (
I frequent web sites which support SR values
(                  (
       (                      (                   (
Community
  Never           Rarely        Sometimes        Frequently       Always

I visit with and help my neighbors
(                  (
       (                      (                   (
I volunteer regularly
(                  (
       (                      (                   (
I support local arts and culture
(                  (
       (                      (                   (
I get involved with local schools
(                  (
       (                      (                   (
Travel
  Never           Rarely        Sometimes        Frequently       Always
I stay with local people whenever possible
(                  (
       (                      (                   (
I support local economies and culture with my money
(                  (
       (                      (                   (
I combine volunteering and travel
(                  (
       (                      (                   (
I vacation in educational and/or nature destinations
(                  (
       (                      (                   (
Work
  Never           Rarely        Sometimes        Frequently       Always

I participate in charitable giving at my workplace
(                  (
       (                      (                   (
I do voluntary service through my work
(                  (
       (                      (                   (
I try to make my workplace more socially responsible
(                  (
       (                      (                   (
I consider social responsibility when choosing a job
(                  (
       (                      (                   (
Food
  Never           Rarely        Sometimes        Frequently       Always

I buy organic and/or free-range foods
(                  (
         (                      (                   (
I support food co-op’s and farmers’ markets
(                  (
         (                      (                   (
I consciously limit my consumption of meat
(                  (
         (                      (                   (
Transportation
  Never           Rarely        Sometimes        Frequently       Always

I take public transportation whenever possible
(                  (
         (                      (                   (
I bike or walk when it would take less than 30 min
(                  (
         (                      (                   (
I choose to buy cars that are fuel-efficient
(                  (
         (                      (                   (
I consciously limit my driving
(                  (
         (                      (                   (
Politics 
  Never           Rarely        Sometimes        Frequently       Always

I vote in every election
(                  (
         (                      (                   (
I write/call my representatives about SR issues
(                  (
         (                      (                   (
I contact SR organizations for voter information
(                  (
         (                      (                   (
I actively participate in a political party
(                  (
         (                      (                   (
I participate in protests when I agree with the issue
(                  (
         (                      (                   (
Relationships
 Never           Rarely        Sometimes        Frequently       Always 
I put my relationships/family ahead of my work 
(                  (
         (                      (                   (
I consciously limit how much television I watch
(                  (
         (                      (                   (
I spend quality time with children / elderly
(                  (
         (                      (                   (
I consciously model the values I wish to teach
(                  (
         (                      (                   (
Home
 Never           Rarely        Sometimes        Frequently       Always 
I recycle everything I can
(                  (
         (                      (                   (
I actively conserve water, gas, and electricity
(                  (
         (                      (                   (

   Yes                No

I’ve taken action to reduce my junk mail
(                  (
I’ve consciously chosen to live close to work
(                  (
I use a socially responsible long distance service
(                  (
Money
   Yes                No

I donate to socially responsible organizations
(                  (
I put money in socially responsible investments 
(                  (
I use a socially responsible credit card
(                  (
I have my money in a socially responsible bank
(                  (
I use socially responsible checks
(                  (
In learning about socially responsible actions, what sources of information have been helpful? Please check all that apply and be as specific as possible.

· Books:_____________________________________________________________________________

· Magazines/Newsletters:_______________________________________________________________

· Organizations:_______________________________________________________________________

(      Classes/Workshops/Conferences:________________________________________________________

(      TV/Radio Programs:__________________________________________________________________

· Other:_____________________________________________________________________________

Rate the following reasons according to how much you think they have contributed to your motivation to take socially responsible actions. Circle a number to rate the importance of each reason:

Not True /


           The Most

Reason 
Not Important


           Important

I wanted my actions to support my values more closely

0     1     2     3     4     5     6     7     8     9     10

I found out about all of these problems and had to act

0     1     2     3     4     5     6     7     8     9     10

I found that taking actions gave me hope

0     1     2     3     4     5     6     7     8     9     10

I felt that the political system was ineffective

0     1     2     3     4     5     6     7     8     9     10

I found the actions easier than other forms of activism

0     1     2     3     4     5     6     7     8     9     10

My involvement in activism led me to these actions

0     1     2     3     4     5     6     7     8     9     10

When I found out that these actions existed, I just acted

0     1     2     3     4     5     6     7     8     9     10

I wanted to resist modern values that I disagree with

0     1     2     3     4     5     6     7     8     9     10

I had time and wanted to do something to help

0     1     2     3     4     5     6     7     8     9     10

I felt that it was my responsibility to do my part

0     1     2     3     4     5     6     7     8     9     10

I was inspired by a friend, relative, acquaintance

0     1     2     3     4     5     6     7     8     9     10

I was too busy to get involved in traditional activism

0     1     2     3     4     5     6     7     8     9     10

I wanted take back control over the global impacts of my life

0     1     2     3     4     5     6     7     8     9     10

I didn’t like going to group meetings

0     1     2     3     4     5     6     7     8     9     10

I didn’t fit in with people I saw as activists

0     1     2     3     4     5     6     7     8     9     10

I was inspired by a book I read

0     1     2     3     4     5     6     7     8     9     10

I was inspired by an organization that was doing good work

0     1     2     3     4     5     6     7     8     9     10

I liked the personal control and flexibility of commitment

0     1     2     3     4     5     6     7     8     9     10

It made me feel good to take actions

0     1     2     3     4     5     6     7     8     9     10

I was motivated by my religious/spiritual beliefs

0     1     2     3     4     5     6     7     8     9     10

This is more sustainable for me than activism would be

0     1     2     3     4     5     6     7     8     9     10

Were there any other experiences or ideas that were important in motivating you to begin taking socially responsible actions? Please explain each below with a short sentence.

In what year did you begin taking socially responsible actions? ____________

Do you consider yourself a part of a larger social responsibility movement?
( Yes



( No

How would you describe yourself?

Self Description


             Yes
               Sort Of
                  No
         Don’t Know


Socially Responsible


(

(

(

(
Progressive



(

(

(

(
Activist




(

(

(

(
Feminist




(

(

(

(
Environmentalist



(

(

(

(
Cultural Creative



(

(

(

(
Green




(

(

(

(
Vegetarian



(

(

(

(
Anti-Globalization (anti-WTO, etc.)

(

(

(

(
I practice voluntary simplicity


(

(

(

(
I am actively involved in my community

(

(

(

(
I purposely try to avoid labels like these

(

(

(

(
Other:_____________________________________________________________________________________

Demographic Information

Sex: 


(  Male         


Marital Status:

(  Single





(  Female





(  Married

Race:


(   Asian


(   Black/African Am. 
(   Native American

(   Bi/Multi-racial

(   Hispanic/Latino

(   White/Caucasian



Education:

(   Some High School
(   Some College 
  
(   Some Graduate Ed.

(   High School Graduate
(   College Graduate 
(   Advanced Degree



Household

(  $9,999 or less


(  $42,000 - $51,999

Annual Income:

(  $10,000 - $17,999

(  $52,000 - $66,999

(  $18,000 - $24,999

(  $67,000 - $81,999

(  $25,000 - $31,999

(  $82,000 - $141,999

(  $32,000 - $41,999

(  $142,000 and above

Number of people supported on your household’s annual income: ________

Age: ________

Occupation: ________________________________

Thank you for participating in this important survey.

Please place the questionnaire in the enclosed, postage-paid envelope and drop it in the mail.

Remember to check the following web site in August to view the results:

socsci.colorado.edu/~jonesem/sr

APPENDIX F

SURVEY:  COVER AND REMINDER LETTERS

Social Responsibility Study 

Ellis Jones, Director

Department of Sociology

University of Colorado, UCB 327

Boulder, CO  80309-0327

(303) 402-9755










      March 7, 2002

Dear Jane Doe,

“Think globally, act locally” was a popular phrase in the 1990’s, and individuals are continuing to make changes in their lifestyles to better match their values with their actions. People are becoming increasingly aware of their social responsibility to make everyday decisions that support others and the environment…in their communities, countries, and around the world. 

In this University of Colorado research study, we are particularly interested in understanding what motivates people to become socially responsible and what kinds of actions they are taking to reflect the values that stem from this new strategy to build a better world. 

As a member of Co-op America, an organization that encourages a number of socially responsible behaviors, you are uniquely qualified to participate in this research. You have been chosen as part of a small group of people (less than ½ of 1% of Co-op America members were selected to be a part of this research). Your participation is very important to us and essential to the success of this study. 

We will be sending you a questionnaire in the mail as part of the study. Responding to the questionnaire should only take about 20 minutes of your time. We have constructed this questionnaire to ensure that your answers are completely anonymous. Once all of the relevant data has been entered into the computer, all of the questionnaires will be destroyed to assure that there is no possibility of connecting you with your responses. 

Your questionnaire should arrive within the next few days. It is important that your questionnaire is completed and returned to us by March 25, 2002. 

If you have any questions, please don’t hesitate to call me at (303) 402-9755 or email me at jonesem@colorado.edu. The research findings will be made available to you by August 1, 2002 at the following web site:  socsci.colorado.edu/~jonesem/sr
We understand that your time is precious. Thank you very much for your time and assistance.

Sincerely,

Ellis Jones

Study Director

Doctoral Candidate

Social Responsibility Study 

Ellis Jones, Director

Department of Sociology

University of Colorado, UCB 327

Boulder, CO  80309-0327

(303) 402-9755










      March 10, 2002

Dear Jane Doe,

A few days ago, you received a letter stating that you are one of a very small group of Co-op America members that have been selected to participate in a University of Colorado study on social responsibility. Due to the limited amount of people we are asking to take part in the study, you’re your responses are extremely important to us.

Remember that we have constructed this questionnaire to ensure that your answers are completely anonymous. To maintain your anonymity, please do not place your name on any part of the questionnaire. In the case of two people in a household being members, we ask that only one person complete the questionnaire. Once all of the relevant data has been entered into the computer, all of the questionnaires will be destroyed to assure that there is no possibility of connecting you with your responses. 

Responding to the questionnaire will take approximately 20 minutes of your time. As soon as you have completed the questionnaire, please return it in the enclosed postage-paid envelope. 

It is important that your questionnaire is completed and returned to us by March 30, 2002. 

Once again, if you have any questions, please don’t hesitate to call me at (303) 402-9755 or email me at jonesem@colorado.edu. The research findings will be made available to you by August 1, 2002 at the following web site:  socsci.colorado.edu/~jonesem/sr
Thank you very much for your time and assistance.

Sincerely,

Ellis Jones

Study Director

Doctoral Candidate

APPENDIX G

INTERVIEWS:  BIOS OF INTERVIEWEES – 

SOCIAL RESPONSIBILITY INFLUENTIALS

Alisa Gravitz  


Executive Director, Coop-America

Jeffrey Hollender 

Author, How to Make the World a Better Place
President, Seventh Generation

Laura Scher


CEO & Co-Founder, Working Assets

Paul Ray


Author, The Cultural Creatives
Alice Tepper Marlin  

Founder, Council on Economic Priorities

Founder, Social Accountability International

Author, Shopping for a Better World
Alisa Gravitz

Alisa Gravitz received a BA in economics and environmental science from Brandeis University and an MBA from Harvard University. She worked for the Carter administration on developing energy efficient technologies. Alisa Gravitz became the executive director of Co-op America in 1983, one of two core SR organizations, one year after its founding. She is the vice president of the Social Investment Forum, which she helped start along with Business for Social Responsibility, and The Coalition for Environmentally Responsible Economies (CERES). She serves on the board of directors of The Social Venture Network and the Positive Futures Network. 

Jeffrey Hollender


In 1988 Jeffrey Hollender founded Seventh Generation, a socially responsible business that creates environmentally friendly household products, and has served as its CEO ever since. In 1990, he published How to Make the World a Better Place: A Guide to Doing Good, one of the first books to suggest a comprehensive set of SR actions for individuals to take. In 1995, he sold the catalog branch of Seventh Generation to GAIAM, and his company now focuses exclusively on widening its distribution to supermarkets.

Paul Ray

Paul Ray was working as vice president of American LIVES, a national market research and polling firm, when he perceived what appeared to be a new subculture emerging. Based on his research, and with the help of Sherry Ruth Anderson, he published The Cultural Creatives: How 50 Million People are Changing the World. Ray’s data on the Cultural Creatives seems to identify a sector of the population that is strongly interested in many of the same values and  actions as SR activists. He has recently founded a new consulting firm for businesses interested in accessing the Cultural Creatives, called Integral Partnerships. Paul Ray received his BA in anthropology from Yale University and his Ph.D. in sociology from the University of Michigan.

Laura Scher


In 1985, Laura Scher co-founded Working Assets, a long distance telephone service dedicated to social change, a company that expanded rapidly to become the other of the two core SR organizations. She is currently the chairman and CEO of Working assets and has been at guiding its development as it has been consistently rated as one of the fastest growing companies in America, from $2 million in 1991 to $140 million in 2000 (Working Assets 2001). Scher received her BA in Economics from Yale University and her MBA from Harvard University.

Alice Tepper Marlin


In 1969, Alice Tepper Marlin founded one of the first SR organizations in the U.S., The Council on Economic Priorities. CEP focused on providing consumers and investors with detailed information on the social responsibility records of companies across a wide spectrum of SR issues. This research resulted in  with the publication of the first edition of Shopping for a Better World: The Quick & Easy Guide to All Your Socially Responsible Shopping, a core book for SR activism and the most widely read of any. In 1990, she was the recipient of the Right Livelihood Award, an alternative Nobel Peace Prize. Alice Tepper Marlin received a BA in economics from Wellesley College.

APPENDIX H

INTERVIEWS:  SOCIAL RESPONSIBILITY INFLUENTIALS 

INTERVIEW SCHEDULE

1. What does social responsibility mean to you?

2. Describe the ideal socially responsible person.

3. When and how did you first hear about social responsibility?

4. How long have you been involved in social responsibility activism?

5. When do you think social responsibility activism began?

6. Where did it come from?

7. Is there a connection between social movements and social responsibility activism? 

If so, what?

8. Are there political/economic/social structures that have allowed this form of activism to flourish?

9. What were some of the influences that led you to become socially responsible?

10. What do you think motivates people to take socially responsible actions?

11. What are the countervailing forces leading people to shy away from social responsibility activism?

12. Is social responsibility activism political or apolitical?

13. Do you think social responsibility activism is part of a larger shift? 

If so, from what to what?

14. What impact would you say social responsibility has had on the local, national, and/or international situation?

15. What have been the successes and failures of social responsibility?

16. What are some of the tensions inherent in social responsibility activism? 

17. What are the downsides of this kind of activism?

18. Is there anything else you would like to tell me?

APPENDIX I

INTERVIEWS: CONSENT FORM

Informed Consent Form for Social Responsibility Study

You are invited to participate in a research project conducted by Ellis Jones, a graduate student in the University of Colorado’s Department of Sociology, Campus Box 327, Boulder, CO 80309, phone number (303) 492-8580.  This project is conducted under the direction of Professor Paul Wehr, Department of Sociology, Campus Box 327, phone number (303) 492-8580.  The following information is provided to help you make an informed decision to participate or not to participate.

This project involves social responsibility activism.  My goal is to learn more about the this type of activism from those directly involved in its creation.  I will ask you a variety of questions about social responsibility and your involvement in it.  I’m interested in how this type of activism evolved, where it came from, when it began, who participates in it and where it is heading.  I’ll ask you things like what social responsibility means to you, how you became involved, how social responsibility has impacted your life and work, when you think social responsibility activism first began, and who were the people, organizations and movements most involved in its creation.  The phone interview will take about one hour.  I will tape record your responses so I can review them later.

I do not believe there are any risks associated with this study.  It should not make you feel uncomfortable.  However, if you feel uncomfortable at any time, please let me know.  I hope that this study allows you to share your experiences and beliefs regarding social responsibility.

If you decide to participate, please understand that your participation is voluntary and you can decide to stop participating at any time.  You have the right to refuse to answer any question(s) for any reason.  Please ask any questions at any time during the interview.

I would like to be able to use your name and organizational affiliation along with your interview comments, but if you request confidentiality, I will strictly maintain your privacy in anything that I write as a result of this project.  I will not use your name in anything I write and no one will be able to connect your responses to you.  You can specify how you would like to be referred to in my writing so that your level of anonymity is satisfactory. After I am done with the study, I will erase your taped interview.

If you have any questions regarding you rights as a participant, any concerns regarding this project, or any dissatisfaction with this study, you may report them -- confidentially, if you wish -- to the Executive Secretary, Human Research Committee, Graduate School, Campus Box 26, Regent 308, University of Colorado - Boulder, Boulder, CO 80309-0026 or by telephone to (303) 492-7401.  

If you like, I will give you a copy of this form so you have this information.

I understand the above information and voluntarily consent to participate in the Social Responsibility research project.

Signature ___________________________________________  Date _______________

 APPENDIX J
INTERVIEWS:  POTENTIAL FUTURE INTERVIEWEES – 

SOCIAL RESPONSIBILITY INFLUENTIALS

1. Peter Barnes

Co-Founder, Working Assets





Co-Founder, The Social Venture Network

Co-Founder, Business for Social Responsibility

2. Robert Dunn

Founder & Former CEO, Business for Social

Responsibility

3. Josh Mailman

Founder, Business for Social Responsibility




Founder, The Social Venture Network

4. Steve Schueth 

Chair & President, Social Investment Forum

5. Sherry Ruth Anderson
Co-Author, The Cultural Creatives
6. Sarah Ruth van Gelder
Editor, Yes!: A Journal of Positive Futures
Co-Founder, Positive Futures Network

7. David Korten

Chair & Co-Founder, Positive Futures Network

8. Chris Plant


Editor & President, New Society Publishers

9. Judith Plant

Vice President, New Society Publishers

10. Kevin Danaher

Co-Founder, Global Exchange

11. Anita Roddick 

Founder, The Body Shop

Author, Take it Personally
12. Jirka Rysavy 

Chairman and CEO, GAIAM-Real Goods

13. Lynn Powers 

President and COO, GAIAM-Real Goods

14. Ben Cohen 

Co-Founder, Ben & Jerry’s Ice Cream





Co-Author, Ben & Jerry’s Double-Dip: How to Run a

 Values-Led Business and Make Money, Too
