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IV.  EVOLUTION


An important question to ask about any newly identified social phenomenon is, “When did it all begin?”. How did people invent the idea of social responsibility, and at what point was it combined with individual lifestyle choices? What other movements helped to facilitate the emergence of SR activism? I also discuss what makes this phenomenon unique from others social scientists are already familiar with, and how we should situate SR activism in relation to its closest relatives. In this chapter I illustrate the connections between SR activism and the environmental movement, socially responsible capitalism, the voluntary simplicity movement, the global justice movement, the Greens, and the Cultural Creatives.

To begin piecing together the history of SR activism, we can triangulate chronological starting points by looking at the patterns emerging from each of the three data sources. While one cannot pinpoint the appearance of a type of activism, certain data do indicate the general period when SR activism began to spread and how it has evolved since then.

FIGURE 4.1  YEAR RESPONDENTS BEGAN SR ACTIVISM
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The survey questionnaire asked, “In what year did you begin taking socially responsible actions?” Responses indicate that although a small number of Co-op America members were taking socially responsible actions as early as the 1940s, SR activism became increasingly common in the mid- to late-1960s with the rise of the new social movements, notably the environmental, feminist, and peace movements (Figure 4.1). While there was something of a dip in new participation in the 1980s, SR activism has experienced something of a resurgence in the 1990s, perhaps because of the wider dissemination of SR literature and the membership growth of SR organizations. A good indicator of this kind of rapid growth in the 1990’s may be found in the example of Working Assets. Founded in 1985 by a handful of idealists, the organization’s member-customers grew to generate a financial valuation of $2 million in 1991 to $140 million in 2000 (Working Assets 2001). 

Jeffrey Hollender, author of How to Make the World a Better Place, sees SR activism as something that wasn’t born, but rather evolved slowly out of the movements of the 1960s (Hollender 2002). Alisa Gravitz, founder and president of Co-op America, further develops our historical picture of SR activism through the 1970s by discussing the shift that was taking place as the heyday of NSMs came to a close:

In the late 70’s, there were two things happening at once, both a positive trend and a negative one. The positive trend was that by the late 70’s there had been a number of people that had been involved in the social change movements of the 60’s (the whole range of things: anti-war, civil rights, women’s issues, environmental issues), and as the heyday of the 60’s and 70’s wound down, retained those interests and values and started to say “Okay, the political climate seems to be changing. How can I continue this?” (Gravitz 2002)

Gravitz continues by characterizing the origins of SR organizations as, in part, a response to the impending election of Ronald Reagan and the detrimental impacts that administration was going to have traditional social movement activities:

There was handwriting on the wall that Reagan was going to get elected and that the political possibilities were going to get even more marginal. So the question became…(if) the political possibilities were going to close down, how could you continue these more progressive ideals and values across the whole spectrum (civil rights, the environment, women’s issues, etc.) in a place where the political energy is probably going to be blocked? (Gravitz 2002)

In Table 4.1 we can see that, the two core SR organizations, Co-op America and Working Assets, and a peripheral organization, Social Investment Forum, were founded in the early to mid-1980s pre-dating most of the formal evidence of SR activism. The founding of Business for Social Responsibility (a peripheral SR organization); on the other hand, coincides with the later date range of SR books and related publications. With the exception of The Better World Handbook, all the core SR books appeared in the late 1980s and early 1990s. The same is true for SR related publications, and the SR initial participation development curve coincides well with the popular rise of the environmental movement in the eyes of the general public (Hollender 2002) and the publication of a number of books, newsletters and magazines on environmental responsibility (Pichardo-Almanzar et al. 1998). 

TABLE 4.1  YEAR OF ORIGIN FOR SR PUBLICATIONS & ORGANIZATIONS

CORE SR BOOKS


Date(s) Published
Sales Figures

Shopping for a Better World
1988, 1990, 1994, 2000
1,000,000+

How to Make the World a Better Place
1989, 1995
110,000+

What Can I do to Make a Difference?
1991
(unknown)

The Better World Handbook
2001
5,000





SR ORGANIZATIONS


Date Founded
Membership

Co-op America*
1982
50,000

Working Assets*
1985
350,000

Social Investment Forum
1985
500**

Business for Social Responsibility
1992
1,400**

SR RELATED PUBLICATIONS


Date Published
Circulation

Business Ethics
1987 - Present
10,000

The GreenMoney Journal
1992 - Present
10,000

National Green Pages
1992 - Present
80,000

*denotes a core organization

**denotes members are businesses

From these data, we can sketch a rough timeline of the development of SR activism (Figure 4.2). With possibly earlier roots, SR activism really takes off in the late 60s with the rise of NSMs. As the heyday of these movements ends in the late 70s and a conservative political administration arrives in the 80s, some activists shift their strategy from traditional to cultural and, as a result, form SR organizations. This new kind of strategic thinking combined with the second rise of the environmental movement inspires a series of SR publications. With these components in place, SR activism sees a new resurgence in mid 90s.

FIGURE 4.2  TIMELINE OF THE EVOLUTION OF SR ACTIVISM





Parent Movements       

While SR activism has developed a distinctive form, its roots are to be found in several movements. Although the feminist and animal rights movements, for example, formulated some of the foundational ideas of SR activism, the environmental movement and corporate social responsibility (CSR) movement have arguably had the greatest influence on its development.

The Environmental Movement              

In many ways, the evolution of the modern environmental movement parallels that of SR activism although on a much larger scale. Having developed with other new social movements in the 1960s, the environmental movement is widely considered to be the most successful of the new social movements (Dalton 1994, Mertig and Dunlap 1992) and in the vanguard of that family or “generalized movement” (Scott 1990, Turner 1994). While environmentalism grew rapidly throughout the 1980s, a growth spurt of enviro-education and activism occurred right around April 22, 1990 - the 20th anniversary of Earth Day (Hollender 2001). This accelerated activity included the publication of 50 Simple Things You Can Do To Save The Earth, which introduced Americans to the idea that anyone could participate in this movement by altering simple, daily activities – everything from water conservation in the bathroom to waste reduction through composting. By 1998, over two thirds of the U.S. population considered themselves to be either strong or moderate environmentalists (Ridenour 1998), green businesses have created a lucrative market for their eco-friendly products, and cities are increasingly building recycling infrastructures.

Socially Responsible Capitalism
Although their roots reach back earlier, the Corporate Social Responsibility and Socially Responsible Investing movements are generally considered to have begun in 1985 with the introduction of the Sullivan Principles, a code of socially responsible conduct for doing business in South Africa under apartheid (Hollender 2001, Lowry 1997). That code required that foreign companies cease their operations in and remove their investments from South Africa until the practice of racial segregation was lifted by the South African government. By the 1990s, the strategy of the socially responsible economic sector had changed. Instead of just divesting of companies that did not meet socially responsible criteria around a particular issue, such as racial discrimination, SMOs began encouraging and rewarding those companies whose polices were social responsible; this new approach concerned a wide range of issues, including all of the ten core issues of SR activism (see Chapter V). In the world of SRI, this meant the creation of “positive screens” to permit SR mutual funds to identify companies on the cutting edge of social responsibility, the publication of SRI newsletters like The Green Money Journal (est. 1992) and the development of social investment indices, like the Domini 400, that permitted investors to track the financial strength of SR companies. 

For CSR, these ideas led to the founding of prominent organizations like Business for Social Responsibility (est. 1992) where businesses exchange ideas about what social responsibility means, collaborate in joint ventures to pursue socially responsible goals, receive awards for successfully integrating social responsibility into their business practices, and get professional advice on how to improve their social responsibility record. While both of these economic movements have been primarily driven by businesses and their investors, a growing base of socially conscious consumers now drive demand for both SRI and CSR. In 1996, Kaagen Research Associates identified a segment of 50 million Americans as "socially responsible" in their purchasing and investing activities (Co-op America, 2000). In 2001, one out of every eight dollars was invested in socially and environmentally screened investments, a total of over $2 trillion. The amount managed in professional, socially responsible funds tripled between 1997-1999 from $430 billion to $1.34 trillion (Social Investment Forum 2001).

What distinguishes SRI and CSR from traditional social movements is their willingness to work within the mainstream economic system, directly with businesses and corporations – which are usually seen as enemies rather than potential agents of purposive social change. These movements also provided new access to social change for consumers and investors without requiring special contacts, movement membership or activist leanings.  SRI and CSR thus expanded the audience, the issues, and the “no enemy” approach that SR activism was adopting as foundations for its own approach to pursuing purposive social change.

Other Influential Movements               

Feminism brought to the progressive community the idea that “the personal is political” (Hanisch 1970). The message in that phrase was that not only are the most personal aspects of our lives influenced in larger political and social contexts, but those lives could be used to change the structures in those contexts from the bottom up (Albert 1997). This newly articulated perception lifted social change activism from its narrow focus on changing political institutions at the societal level, adding the goal of raising the consciousness and activism of individuals at the level of personal daily life (Beinart 1999). Social change activists were urged to add change into the domains of language, personal relationships, and the workplace.

It can be argued that animal rights activism related personal behavior to political structures as early as 500 B.C., when historical figures like Pythagoras and Socrates argued that a diet that included meat was both unethical and politically ignorant (in that it supported an unsustainable use of resources). Vegetarianism has remained a centerpiece for many animal rights movement members, a personal policy now practiced by an estimated 4.8 million Americans (Zogby 2000). That movement also launched very effective campaigns against the testing of consumer products on animals, publishing guides to companies that do and do not test their products on animals  (Giunti 1994) and maintaining certification systems to inform consumers(CICC 1998).


These “parent movements” helped to legitimize the idea that everyday actions can be understood both as a symbol of peoples’ adherence to a particular social movement adherence and as a powerful tool for realizing movement goals that may not be attainable through more traditional activist means.

A Typology of Related Movements


Environmental and economic responsibility movements are perhaps the most influential in laying the foundations upon which SR activism is built. However, it is also important to understand exactly how SR activism is similar to and different from movements. I describe below other movements and subcultures that likely attract participants similar to those involved in SR activism, marking specifically SR related characteristics that are relevant to a better understanding of SR activism and are marked accordingly. 

(+)
Characteristics shared with SR activism

(-)
Characteristics different from SR activism

(?)
Characteristics somewhat similar and somewhat different 

The Cultural Creatives

The Cultural Creatives (CCs) are one of three major American philosophical subcultures
 (the others being Traditionals and Moderns) conceptualized by Paul Ray (1997, 2000). From his analysis of data from national demographic surveys, it represents the approach to change most closely related to SR activism. CCs tend to be more spiritual and less materialist than the rest of the adult population, as well as supportive of environmentalism, feminism and other NSMs. Ray estimates the number of CCs at approximately 50 million individuals in the U.S. and growing.
(+) History: Ray places the origins of the CCs in the late 60s, corresponding with the rise of NSMs. 

(+) Consumer Orientation: Ray describes CCs as avid consumers of alternative goods and services including public radio, fuel-efficient cars, and alternative travel.

(+) Demographics: CCs include a disproportionate number of whites, women, college-educated people, and a have higher median income than Traditionals and Moderns. Their average age is in the mid-40s.

(+) Holistic Issue Focus: CCs are interested in many of the same issues as participants in SR activism, including environmentalism, feminism, civil rights, social justice, peace, global inequality, and philanthropy.

(-) Spirituality, Self-Help Interests: Ray describes CCs having a strong interest in personal spirituality and self-help, an interest not shown in the data collected from SR literature or SR organizations
. Ray, however, does divide CCs into two groups of equal size, Core Cultural Creatives and Green Creatives, the latter with no special interest in these two issues and more pragmatic in their approach to social change. 

The Voluntary Simplicity Movement        

While the voluntary simplicity movement (VSM) has historical roots in colonial America with the Puritans, Quakers and Anabaptists (Nolan 1994), it has only recently been recognized as a modern phenomenon with a heavy concentration of  adherents living in the Pacific Northwest (McNichol 1998). It is estimated that 30 million people practice some version of voluntary simplicity and that the movement’s numbers are growing (Celente, 1997). 

(+) History: As did SR activism, the VSM appeared first in the 1960s (Elgin 1993), developing throughout the 1970s and 1980s (Shi 1985, 1986) and showed up in popular media in the 1990s with books like Voluntary Simplicity (Elgin 1993) and television programs like Escape From Affluenza (1997).

(?) Multiple Issue Focus: While the VSM emphasizes the importance of the environment and community, its issues concern more personal development and less larger social problems. Key VSM issues include reducing stress, increasing leisure time, raising one’s quality of life, and building strong relationships with friends and family.

(-) Anti-Materialist:  Voluntary simplicity and SR activism differ greatly in their views on material consumption. VSM promotes the reduction of consumption as a core value citing both environmental damage from it and the work-spend cycle that perpetuates the form of “hyper-capitalism” they are fighting to reform. While SR activism has a conservation ethic, it encourages the consumption of SR goods and services as a way to bring about positive social change in the economy. This difference is understandable given the historically close relationship between SR activism and business.

(+) Individual Action: As with SR activism, a central goal of the VSM is providing its members with the means to take everyday actions in their own lives, to collectively create the systemic change the movement envisions. However, unlike SR activism, VS activism often works through small groups, or “circles”, that hold regular meetings to discuss their individual actions, exchange ideas and provide mutual support. 

The Greens


The Greens are both an international group of political parties and an international social movement with a current official U.S. membership of 220,000 people. Their growing U.S. presence throughout the 1980s and 1990s remained relatively unnoticed until the 1996 and 2000 presidential elections, when the Greens reached the mainstream media with Ralph Nader as their presidential candidate (Michaels, 2002).

(+) History: While Americans did not begin importing the ideas and tactics until the mid-1980s, the Greens began as a small political party in New Zealand in 1972 (at the same time as SR activism first became visible), and grew to prominence as a European movement emerging with a particularly strong presence in Germany by 1980 (Dann, 2000). 

(+) Holistic Change Focus: The Greens have identified what they consider to be their “10 Key Values”: ecological wisdom, grassroots democracy, social justice, personal and global responsibility, nonviolence, feminism, decentralization of power, community-based economics, respect for diversity, future focus. This set of values closely mirrors the core values of SR activism as well as touching upon its foundation of SR needing to be addressed on the personal level.

(-) Collective Action: While Greens may make ethically-motivated personal lifestyle changes, their modus operandi is to work through collective action. Greens organize protests, use direct action, build alternative institutions, educate communities and actively engage in electoral politics (Haffey 1999). This is an approach for which SR activism provides a mirror image with its individual orientation.

(-) Political Orientation: The Greens are a socio-political movement with a small, but very active political party in the U.S. The strategic focus of Greens’ action is the fielding of candidates and getting them elected to (mostly local) political office where they can influence a wide range of issues.
The Global Justice Movement  

The global justice movement (GJM), also known as the anti-globalization movement, is a coalition of activist organizations from the labor, human rights, consumer rights, and environmental sectors. The GJM drew media attention in the 90s through their efforts to fight multinational trade agreements like the North American Free Trade Agreement (NAFTA), The Global Agreement on Tariffs and Trade (GATT), and The Multilateral Agreement on Investment (MAI).

(+) History: The GJM developed in the 80s and 90s, out of national and transnational networks of social change organizations concerned with the impact of global trade and financial policies in their issue areas of concern (Smith, 2001).

(+) Multiple Issue Focus: The GJM is concerned with several of the core SR issues including human rights, labor rights, and the environment. It also advocates consumer rights, locally-based democracy, and forgiveness of third world debt.

(-) Macro-Economic Orientation: From the perspective of the GJM, the global economic system is rapidly being transformed, to the detriment of the above issues (human rights, labor rights, the environment, consumer rights, democracy, and third world debt forgiveness), to favor the pursuit of corporate profit through free trade agreements, secretive judicial and decisional bodies, and the policies of international financial institutions, all of which work against social justice, democracy, and the natural environment. It is only through a reform of corporate culture and global economic institutions, says the GJM, that these issues will be adequately addressed in the new global economy. SR activism is certainly concerned with global economic issues, but sees them as one piece within a larger global picture.

(-) Traditional Activism: The GJM is best known for its World Trade Organization protests in Seattle in November 1999. Labor, environmental and human rights groups built a lasting coalition to organize demonstrations and teach-ins attended by tens of thousands. In the U.S., GJM protests are often large, well-organized, contentious and filled with activists from around the country. In many ways this represents the conventional social movement approach to activism that SR activism, with its individual, uncoordinated, non-confrontational, and inclusive orientation avoids.

While each of the movements and subcultures discussed share some characteristics and members with SR activism and each other, each differs from SR activism in at least one major way. Table 4.2 clarifies the major distinctions of SR activism with these similar collective behavior phenomena.

TABLE 4.2  DISTINCTIVE CHARACTERISTICS OF SR ACTIVISM

MOVEMENTS & SUBCULTURES
DISTINCTIVE CHARACTERISTICS
SR ACTIVISM



Environmental


Single Issue
Multi Issue

SR Business &

SR Investing


Economically Focused 

Social Change Activities
Range of Focal Points

for Social Change

The Cultural Creatives


Integrated Spirituality,

Self-Help
Strictly Secular, 

Externally Focused

Voluntary Simplicity


Anti-consumption
Conscientious Consumption

Global Justice


Global Economy Focused,

Traditional Activist Oriented
Range of Focal Points,

Non-Activist Oriented

The Greens


Collective Action,

Politically Based
Individual Action,

Alternative to Politics

Conclusions

Table 4.3 summarizes the major findings of the chapter. The data collected on the history of SR activism suggest that, contrary to what had been hypothesized, this kind of activism emerged in the late 1960s along with many of the NSMs and has, since the early 1990s, been experiencing a resurgence of activity that correlates well with the rise in public consciousness around environmental issues and the popularity of SR capitalism. The influences from these two movements have helped to develop SR activism’s noncontentious strategy of working from within mainstream society to slowly reform existing economic and cultural institutions.

TABLE 4.3  THE EVOLUTION OF SR ACTIVISM: HYPOTHESES AND RESULTS

SUBJECT


DATA
HYPOTHESES

ORIGIN & EVOLUTION
NO
· The origin of SR activism should take place around the late 80’s and 90’s when most SR literature begins to appear.


YES
· SR activism should be currently thriving.

HISTORY
YES
· SR activism should have strong ties to the environmental and economically focused SR movements.

· SR activism should overlap with other related NSMs but still maintain a distinct niche not filled by any other.


YES
· 


While each of the five movements and the one subculture described share characteristics with SR activism, SR activism remains unique in the niche that it addresses within U.S. society. Just as the memberships of many of these aforementioned groups overlap significantly with one another, we can safely assume that SR activism draws its membership in part from a common pool of individuals.







SR Activism Emerges With New Social Movements 








Resurgence of SR Activism











SR Publications Appear 








SR Organizations Form








	Mid to		        Early to		  Late 1980s 	              Mid 1990s 


           Late 1960s	      Mid 1980s   		to Early 1990s		 to Present
































 Late 1960s									    2002














� Although The Cultural Creatives are identified as a subculture, even Ray (2001) has characterized them as having strong movement qualities. Ray characterizes CCs as a subculture because, although strongly influenced by social movements, it is closer to a philosophy or ideology that a significant percentage of the population has adopted. CCs are included because they represent one of the phenomena most strongly affiliated with SR activism.





� While there is evidence indicating that religion/spirituality motivate some SR activists, the data is not strong enough to make any kind of linkage to what is indicated for CCs. 
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		ANIMALS		8		1		9		9		9		9		8		5		7		5		4		7		4		10		4		6		8		1		3		8		5		5		9		10		9		3		1		7		6		6		9		2		6		8		0		5		1		9		8		8		10		8		10		2		1		9		7		10		3		7		10		10		6		9		8		10		10		3		10		8		5		9		-		8		7		5		3		5		10		7		8		6		9		9		7		9		2		2		10		6		10		8		6		4		7		10		8		10		10		6		7		8		5		10		6		9		8		9										6.81		68%		2.74		8		10				1		0		5		1		2		2		2		0		0		1		6

		WORKERS		7		2		9		10		9		10		10		8		8		10		7		10		4		1		7		8		8		7		9		8		7		4		9		10		9		4		8		10		8		10		5		3		6		10		5		10		5		9		6		3		10		9		9		8		10		10		6		8		5		7		10		10		8		10		8		10		10		9		8		9		7		9		9		8		7		8		7		9		10		0		9		10		7		9		8		9		5		9		10		6		10		9		8		8		8		10		9		5		10		10		10		7		10		10		7		8		10		8										7.96		80%		2.19		8		10				2		0		4		1		0		0		0		1		0		1		2				NOT IMPORTANT		0		0		1		1		1		1		4		0		0		1		1				AVERAGE IMPORTANCE		ENVIRONMENT		9.31				THE ENVIRONMENT		0.96

		WOMEN		7		4		10		10		9		10		10		10		5		10		7		10		5		1		7		8		7		6		9		9		6		5		8		10		9		1		8		9		8		10		10		5		8		10		7		10		5		9		7		3		10		9		10		10		10		10		9		10		6		7		10		8		8		10		8		10		10		9		9		9		7		9		9		9		7		10		6		7		10		0		9		10		9		10		8		10		6		9		10		6		10		10		8		8		10		10		9		7		10		10		10		6		10		10		7		10		10		10										8.27		83%		2.18		9		10				3		1		5		2		1		2		5		2		2		4		3				LOW IMPORTANCE		1,2,3		1		14		4		3		4		7		3		2		6		11						HUMAN RIGHTS		9.22				HUMAN RIGHTS		0.72

		MINORITIES		7		5		10		10		9		10		10		10		5		10		7		10		8		1		7		8		7		5		9		9		8		3		8		10		9		1		8		9		9		10		7		4		6		10		7		10		5		9		8		3		10		9		8		9		10		10		9		9		10		7		10		8		8		10		8		10		10		9		10		9		7		9		9		6		7		10		6		9		10		0		9		10		5		9		6		10		7		9		5		6		10		9		9		9		10		10		9		5		10		10		10		6		10		10		7		10		10		10										8.13		81%		2.24		9		10				4		0		4		3		1		1		1		1		1		2		2				IMPORTANT		4,5,6		1		23		13		13		14		15		5		4		14		27						PEACE		9.10				WOMEN'S RIGHTS		0.66

		GAY & LESBIAN		7		0		10		0		9		10		9		10		5		10		7		10		6		1		7		8		7		3		9		8		6		3		8		10		9		1		8		8		7		10		6		6		6		10		8		10		5		9		8		3		10		9		8		6		10		10		0		9		8		7		10		8		9		10		8		10		10		9		9		9		7		9		9		5		7		10		3		5		10		0		9		8		3		8		7		9		4		9		6		5		10		9		8		9		8		9		9		8		10		10		10		5		8		10		6		8		10		10										7.51		75%		2.66		8		10				5		0		9		6		5		7		6		1		0		7		14				VERY IMPORTANT		7,8,9		38		42		51		41		44		47		25		32		57		46						WOMEN		8.27				ANIMAL RIGHTS		0.72

		PEACE		10		10		10		10		9		10		10		10		8		10		9		10		10		10		3		9		9		10		10		10		9		6		5		10		10		7		10		9		10		10		-		10		6		10		8		10		2		10		7		3		10		10		10		10		10		10		10		8		6		10		10		10		9		8		9		10		10		10		10		10		10		10		10		10		7		9		10		9		10		-		9		10		4		9		7		10		9		9		10		7		10		10		10		10		10		10		10		7		10		10		10		10		9		10		10		10		10		10										9.10		91%		1.71		10		10				6		1		10		4		7		6		8		3		3		5		11				EXTREMELY IMPORTANT		10		58		17		29		40		35		25		63		60		19		9						MINORITIES		8.13

		HUMAN RIGHTS		9		10		10		10		9		10		10		10		10		10		9		10		9		10		9		9		9		8		10		10		9		3		9		10		9		10		6		10		10		10		9		8		7		10		10		10		8		10		8		3		10		10		10		9		10		10		6		9		10		8		10		10		9		9		10		10		10		9		10		9		10		10		9		9		9		10		10		9		10		10		10		10		4		9		7		10		8		10		10		6		10		10		10		10		10		10		10		7		10		10		10		10		10		10		9		10		10		10										9.22		92%		1.43		10		10				7		4		10		12		12		11		9		6		3		10		20																																WORKERS		7.96

		COMMUNITY		7		10		8		10		9		9		8		9		7		8		6		9		6		10		8		-		8		4		3		9		8		3		5		8		10		9		5		6		7		7		4		7		8		9		8		10		1		7		5		5		8		8		10		8		8		5		0		10		6		10		10		10		9		8		8		10		9		9		9		8		7		10		9		9		7		7		6		9		9		9		8		10		2		9		10		9		3		9		10		5		10		9		9		8		10		9		8		3		10		8		7		9		8		10		5		9		9		8										7.72		77%		2.21		8		9				8		11		16		20		11		10		18		4		6		22		17				TOTAL				98		97		98		98		98		98		96		98		97		94						COMMUNITY		7.72

		PHILANTHROPY		5		10		7		10		8		7		8		9		7		5		6		8		6		1		1		5		6		2		5		8		5		2		7		8		9		3		1		5		5		7		3		1		8		9		7		7		7		8		5		6		7		5		-		7		6		6		0		7		6		8		8		8		6		6		3		10		10		5		7		7		5		8		8		7		5		4		4		7		7		9		7		-		6		9		8		10		1		7		10		5		-		9		8		7		10		9		8		1		10		6		7		8		9		-		5		8		9		10										6.49		65%		2.45		7		7				9		23		16		19		18		23		20		15		23		25		9																																GAY & LESBIAN		7.51

		OTHER				x														10								10														10		10																		10								10						9								10		9				10												10		10				10				10														10																												10																		10										10																										9.89		99%		0.32		10		10				10		58		17		29		40		35		25		63		60		19		9				NOT IMPORTANT		0		0%		1%		1%		1%		1%		4%		0%		0%		1%		1%						ANIMALS		6.81

		OTHER (SPECIFIC)																		minimum standard of living for all - social democracy								evolving consciousness																just criminal justice																		alternative health care								education						sustainable agriculture								public education						conscious business												future generations		corporate welfare and corruption, prison industrial complex, the so called war on terrorism				universal health care				childrens issues														local sustainable farm and food systems		most of these are very inter-connected; not separate issues really																										health & nutrition for everyone																		disparity between rich & poor										public education																																								0		0		0		0		0		0		0		0		0		0				LOW IMPORTANCE		1,2,3		1%		14%		4%		3%		4%		7%		3%		2%		6%		12%						PHILANTHROPY		6.49

																																																																																																																																																																																																																																																				IMPORTANT		4,5,6		1%		24%		13%		13%		14%		15%		5%		4%		14%		29%

																																																																																																																																																																																																																																																				VERY IMPORTANT		7,8,9		39%		43%		52%		42%		45%		48%		26%		33%		59%		49%

		ACTIONS																																																																																																																																																																																																														MEAN		POSITIVITY		STD DEVIATION		MEDIAN		MODE																												EXTREMELY IMPORTANT		10		59%		18%		30%		41%		36%		26%		66%		61%		20%		10%

		SHOPPING																																																																																																																																																																																																												FREQUENTLY		2.76		69%												SHOPPING

		Limit Consumption		3		3		4		4		3		2		2		3		2		2		1		1		2		3		2		3		4		3		3		3		3		4		0		3		4		3		2		2		1		3		3		4		2		3		2		1		1		3		2		3		3		3		3		2		4		3		3		4		2		4		4		3		2		3		4		4		3		3		2		4		3		4		3		2		3		1		3		2		4		4		4		4		3		4		2		2		3		3		2		3		3		3		3		2		3		2		2		3		3		4		3		2		2		3		3		3		3		2								FREQUENTLY		2.79		70%		0.88		3		3		NEVER		0		1		0%		Limit Consumption

		Boycott Products		2		3		3		4		3		2		2		2		2		2		1		2		3		2		2		3		3		2		3		2		2		3		3		3		4		3		3		3		2		3		2		2		2		3		2		3		1		3		2		2		2		2		2		3		2		3		1		3		2		3		4		3		3		3		2		4		4		4		3		4		3		3		4		1		4		3		3		2		4		-		4		4		3		3		2		3		3		3		2		2		3		3		3		2		2		3		2		2		3		3		3		3		4		3		2		3		3		2								FREQUENTLY		2.69		67%		0.75		3		3		RARELY		1		10		3%		Boycott Products

		Local Businesses		3		3		3		4		3		2		3		3		3		2		3		2		2		2		3		3		3		2		3		4		2		3		2		3		4		3		2		3		3		3		2		3		2		3		3		3		3		3		3		2		3		3		3		4		2		3		3		4		2		3		2		3		3		3		3		4		2		3		3		3		3		4		3		2		3		3		2		3		3		-		4		4		2		3		2		4		3		3		3		3		3		3		3		3		3		4		3		2		3		3		3		3		3		3		3		3		3		3								FREQUENTLY		2.90		72%		0.57		3		3		SOMETIMES		2		115		30%		Local Businesses

		Buy SR Products		2		3		3		4		3		3		3		3		2		2		3		2		2		2		2		3		3		2		2		3		3		3		2		3		3		3		3		3		2		3		2		3		2		3		2		3		2		3		3		2		2		3		3		3		2		3		2		3		2		3		3		3		3		2		3		3		3		3		2		3		3		3		3		2		3		3		2		2		3		-		4		3		2		3		2		3		2		3		3		2		3		3		3		3		3		3		3		2		3		2		3		3		2		3		2		3		3		3								FREQUENTLY		2.68		67%		0.51		3		3		FREQUENTLY		3		217		56%		Buy SR Products

																																																																																																																																																																																																																										ALWAYS		4		46		12%		Limit Consumption

		MEDIA																																																																																																																																																																																																												FREQUENTLY		2.64		66%												0

		Public Television		2		3		4		4		3		2		4		3		3		2		4		2		4		2		3		3		4		3		4		-		3		-		4		3		3		3		3		4		3		3		3		4		3		3		2		4		1		4		2		1		-		2		3		2		3		-		3		3		3		2		4		2		2		4		1		4		2		3		4		4		-		4		2		3		3		2		0		1		4		2		4		4		2		4		2		-		3		3		3		2		4		3		3		3		4		4		3		3		0		1		3		3		3		1		3		0		3		3								FREQUENTLY		2.84		71%		1.01		3		3						389

		Public Radio		4		3		4		4		3		4		4		4		3		3		4		3		3		3		3		3		4		4		4		-		3		4		4		4		3		3		3		4		4		3		3		4		4		4		2		3		4		4		2		3		3		1		4		4		4		3		3		3		2		3		4		4		4		4		4		4		4		4		3		4		1		4		1		3		3		1		3		3		4		2		4		2		1		4		2		4		3		4		4		3		4		3		3		3		4		4		3		2		3		3		4		2		3		1		2		4		3		3								FREQUENTLY		3.24		81%		0.86		3		4

		SR Magazines		3		3		3		4		3		1		3		3		1		4		2		1		1		1		1		3		4		3		3		3		3		4		4		4		2		3		3		4		1		3		3		1		3		4		1		3		0		3		2		0		2		1		2		0		0		3		2		2		0		3		4		3		2		4		3		4		2		4		2		3		4		4		4		2		2		2		2		2		2		-		2		4		3		0		2		3		2		2		4		3		4		4		1		4		3		2		3		3		1		3		3		4		3		2		3		0		3		3								FREQUENTLY		2.53		63%		1.17		3		3

		SR Web Sites		1		3		3		4		3		1		3		2		1		2		2		1		3		1		2		1		2		2		2		3		3		3		1		1		2		0		2		2		4		2		3		1		3		2		1		1		0		2		3		0		-		1		3		2		0		-		0		3		0		2		-		3		2		4		2		3		2		4		2		1		0		0		3		2		1		2		1		0		2		-		0		4		2		1		2		-		-		-		3		2		4		3		-		2		3		3		3		1		0		4		2		2		3		3		1		2		3		1								SOMETIMES		1.97		49%		1.14		2		2

		COMMUNITY																																																																																																																																																																																																												SOMETIMES		2.12		53%

		Visit / Help Neighbors		2		1		2		4		3		4		3		2		2		2		3		1		1		2		1		3		3		2		1		2		2		2		2		2		3		3		1		-		3		1		1		2		2		1		2		3		3		2		2		2		2		1		3		0		1		3		0		3		3		3		2		3		1		1		4		2		1		3		2		3		2		2		3		0		2		4		2		1		3		2		1		2		1		3		3		1		3		2		3		1		3		4		2		2		3		3		1		2		2		4		3		2		2		0		2		3		4		3								SOMETIMES		2.16		54%		0.98		2		2		NEVER		0		HOME*		3.38

		Volunteer Regularly		2		1		2		4		3		4		3		3		1		3		4		4		1		2		3		3		2		2		2		4		2		1		2		1		3		2		1		4		2		1		2		2		3		1		3		3		0		0		1		1		3		4		4		0		1		1		0		4		0		3		1		0		3		1		4		3		1		3		2		3		2		1		3		2		2		4		2		3		2		4		3		1		0		-		2		0		2		3		2		2		3		4		1		3		4		3		1		0		1		4		4		2		3		3		3		3		3		1								SOMETIMES		2.22		55%		1.23		2		3		RARELY		0.5		RELATIONSHIPS		3.06

		Support Arts & Culture		1		2		3		4		3		4		3		2		2		2		2		3		1		3		3		3		3		1		3		3		1		2		3		4		4		2		2		4		4		2		3		3		3		2		3		1		2		3		1		1		2		4		2		0		2		3		2		3		0		3		3		2		2		3		4		4		2		2		3		2		3		4		2		2		2		4		2		2		2		2		3		2		2		2		2		2		3		3		3		2		3		3		2		3		4		4		2		1		1		4		2		2		3		2		4		2		3		3								FREQUENTLY		2.51		63%		0.93		2		2		SOMETIMES		1.5		FOOD		2.83

		Local School Involvement		2		2		4		4		2		0		3		0		1		3		0		0		0		4		1		2		2		0		0		1		0		1		1		1		2		2		1		4		2		0		1		2		4		1		3		0		0		0		0		1		1		4		3		0		3		1		0		3		4		1		0		1		1		4		1		4		1		4		0		4		0		4		2		0		4		4		1		2		0		1		1		0		0		0		2		1		0		2		2		0		2		3		0		2		2		3		1		0		1		4		1		1		4		0		4		0		3		0								SOMETIMES		1.57		39%		1.45		1		0		FREQUENTLY		2.5		SHOPPING		2.76

																																																																																																																																																																																																																										ALWAYS		3.5		MEDIA		2.64

		TRAVEL																																																																																																																																																																																																												SOMETIMES		2.05		51%										4		WORK		2.36

		Stay With Locals		2		1		4		4		1		-		1		2		3		1		2		2		1		1		2		2		2		3		3		3		2		2		1		1		3		4		3		1		2		1		1		3		4		2		1		2		3		4		0		0		3		3		3		3		0		3		0		3		0		3		4		4		2		3		2		1		-		3		2		4		2		-		-		1		3		1		4		2		3		4		-		2		2		3		3		3		3		3		3		3		3		3		1		2		2		0		3		3		2		3		1		2		1		3		2		0		2		-								SOMETIMES		2.22		55%		1.12		2		3						TRANSPORTATION		2.24

		Support Local Economies & Culture		2		2		3		4		3		-		3		3		3		2		3		2		-		2		2		3		3		2		-		4		2		3		-		3		4		4		2		3		2		3		2		3		4		2		2		4		-		4		0		2		3		2		1		4		0		3		1		3		0		3		3		3		3		3		4		3		-		3		4		3		2		4		-		2		3		1		2		2		3		3		3		2		3		3		3		3		3		3		3		2		3		3		2		3		4		4		3		2		2		4		1		3		2		3		2		2		3		3								FREQUENTLY		2.67		67%		0.91		3		3						COMMUNITY		2.12

		Volunteer Travel		0		2		0		4		1		-		1		0		1		1		3		2		0		0		1		1		2		2		0		1		1		0		0		0		1		3		1		0		1		0		0		1		0		0		1		0		0		0		0		0		0		1		2		0		0		0		0		2		0		3		0		0		-		1		0		2		-		2		2		1		0		-		-		1		1		0		1		0		2		0		-		0		1		0		3		0		1		1		0		1		2		2		-		1		4		0		3		0		0		2		0		1		1		3		2		0		2		-								RARELY		0.91		23%		1.05		1		0						TRAVEL		2.05

		Education & Nature Destinations		3		2		4		4		4		3		2		0		3		2		3		0		2		3		3		2		4		1		0		4		1		3		4		1		3		4		1		2		2		2		3		3		1		3		2		3		-		4		0		1		2		3		3		4		0		3		2		2		2		3		3		3		3		1		1		2		-		3		2		2		2		-		-		2		3		3		3		2		2		4		2		1		3		2		3		3		2		2		3		2		3		1		2		3		3		1		3		0		2		4		1		4		2		3		4		2		4		-								SOMETIMES		2.39		60%		1.09		2		3						(POLITICS)		1.88

																																																																																																																																																																																																																														MONEY		57%

		WORK																																																																																																																																																																																																												SOMETIMES		2.36		59%												HOME 2		43%

		Charitable Giving		4		3		1		4		3		1		3		2		0		1		-		-		1		1		4		3		2		1		-		4		0		0		2		0		3		-		-		4		1		4		0		4		3		2		3		0		2		-		1		3		2		3		2		4		0		4		2		4		0		2		0		0		-		3		3		2		2		3		0		2		-		4		4		2		3		1		1		1		2		4		3		0		2		-		2		-		2		-		4		2		3		-		-		0		-		4		0		0		4		0		1		2		2		-		3		0		-		4								SOMETIMES		2.05		51%		1.42		2		2

		Voluntary Service		4		3		1		4		2		1		3		1		1		2		-		-		1		1		1		2		1		0		-		4		0		2		2		0		1		-		-		0		1		0		1		4		1		1		3		3		0		-		1		1		0		3		4		2		0		2		3		3		3		3		0		0		-		4		3		3		2		3		2		3		-		2		3		0		2		1		2		3		3		1		3		4		0		2		3		2		3		-		2		2		2		-		1		0		4		1		2		0		4		0		0		2		0		-		3		3		-		3								SOMETIMES		1.85		46%		1.30		2		3

		Improve Workplace		3		3		2		4		4		1		3		3		3		1		-		-		4		1		4		1		3		1		-		4		3		3		2		3		4		-		-		4		1		4		2		4		3		2		3		3		2		4		3		2		2		1		3		4		0		3		3		4		0		3		3		1		-		4		3		4		3		3		2		3		-		4		4		2		2		3		2		1		4		0		3		4		0		4		3		2		3		-		4		1		3		-		-		2		-		1		2		4		3		3		3		3		1		-		3		3		-		2								FREQUENTLY		2.65		66%		1.14		3		3

		SR Job Choice		4		3		4		4		3		1		3		1		2		3		-		4		4		4		1		3		3		0		-		4		3		3		2		4		4		-		-		4		1		4		3		4		3		2		3		3		3		4		3		1		0		3		4		4		1		4		4		4		3		3		4		1		-		3		4		4		4		3		4		4		-		4		4		1		3		2		3		2		3		2		3		4		0		4		2		3		3		-		2		3		3		-		-		3		4		1		4		1		4		4		1		4		0		4		3		3		-		3								FREQUENTLY		2.91		73%		1.18		3		4

		FOOD																																																																																																																																																																																																												FREQUENTLY		2.83		71%

		Organic / Free-Range Foods		2		3		3		4		3		0		3		4		3		2		1		2		3		2		3		3		4		3		2		3		2		3		3		3		4		3		2		3		2		4		2		3		3		3		2		3		4		4		2		3		3		1		3		4		1		3		4		3		3		2		4		3		3		2		2		4		3		3		3		3		3		4		3		4		3		1		1		4		4		3		3		2		3		3		3		3		3		2		3		2		3		3		3		3		3		4		3		0		4		1		2		4		2		4		3		3		3		3								FREQUENTLY		2.82		70%		0.89		3		3

		Co-op's / Farmers' Markets		1		3		3		4		3		2		3		4		3		1		2		2		3		2		2		3		3		4		1		3		2		3		1		2		4		4		2		4		2		4		3		2		2		3		2		2		2		4		3		3		3		1		3		2		1		2		3		3		3		4		4		2		3		3		4		4		3		3		3		3		3		4		4		3		3		3		1		4		4		4		3		3		2		2		3		3		3		2		3		3		3		4		2		3		3		4		2		2		4		2		2		3		1		4		2		3		3		3								FREQUENTLY		2.79		70%		0.88		3		3

		Limit Meat Consumption		2		3		4		3		2		1		3		4		2		2		0		4		1		4		1		3		3		3		4		3		2		4		0		4		4		4		3		4		0		4		3		4		3		3		1		3		0		4		4		3		3		2		4		4		2		4		3		4		2		3		4		3		-		2		2		4		4		4		2		4		4		4		4		3		3		1		3		4		4		1		4		0		3		2		0		2		3		3		3		4		4		4		4		2		4		2		2		2		4		3		2		4		3		4		4		4		3		2								FREQUENTLY		2.90		72%		1.19		3		4

		TRANSPORT																																																																																																																																																																																																												SOMETIMES		2.24		56%

		Public Transport		1		2		1		3		1		1		0		0		3		0		1		2		0		0		2		2		2		2		3		1		1		2		0		2		3		3		2		1		1		0		0		3		3		2		1		0		1		0		0		0		1		1		1		0		3		-		0		4		0		2		3		1		3		1		2		0		-		2		3		-		3		0		2		2		2		0		3		0		1		3		-		0		0		4		1		1		3		1		3		1		3		3		0		2		2		1		2		0		2		4		1		1		2		3.5		2		2		2		2								SOMETIMES		1.53		38%		1.17		1.5		2

		Bike And Walk		1		1		2		3		1		1		0		2		1		2		2		2		0		0		3		2		4		2		3		1		1		2		3		4		3		4		2		3		1		1		2		2		3		3		2		0		2		2		0		1		1		1		2		0		3		1		2		3		0		2		4		1		-		2		1		3		2		2		3		-		3		0		2		1		2		0		3		0		3		3		3		2		1		3		1		4		2		1		1		3		2		2		0		2		1		0		2		0		2		4		3		1		1		4		1		2		0		2								SOMETIMES		1.81		45%		1.15		2		2

		Fuel Efficient Cars		3		4		4		4		4		1		4		4		2		4		2		4		2		4		4		4		2		2		3		2		3		4		2		4		4		4		3		4		3		4		4		4		4		3		2		4		3		4		4		1		2		1		4		4		4		3		4		4		2		3		2		4		-		3		3		2		3		4		4		4		4		0		4		3		3		2		1		3		4		4		4		4		1		4		2		2		3		2		3		3		4		4		3		3		4		2		4		4		4		2		2		2		2		4		2		2		3		3.5								FREQUENTLY		3.11		78%		1.01		3		4

		Limit Driving		2		4		3		3		3		1		4		2		2		2		3		2		2		1		3		2		4		2		4		3		1		4		0		4		3		4		2		3		1		3		2		3		3		3		1		0		0		3		3		2		2		1		3		1		4		3		2		4		2		3		2		1		3		3		0		3		2		4		3		2		3		4		4		1		3		2		4		2		4		4		4		4		1		4		2		2		2		3		2		4		3		4		1		2		1		0		2		3		4		2		3		2		1		4		2		2		2		3								SOMETIMES		2.50		63%		1.13		3		2

		POLITICS																																																																																																																																																																																																												SOMETIMES		1.88		47%

		Vote Regularly		3		3		4		4		4		4		3		4		3		3		4		4		4		4		1		1		4		0		4		2		4		3		4		3		4		4		4		4		4		4		1		4		4		4		4		-		3		2		4		4		3		3		2		4		4		4		4		3		3		3		2		2		4		3		4		4		4		4		3		3		4		4		4		3		4		4		2		4		0		4		4		4		2		4		0		3		4		4		3		0		4		4		4		4		4		4		2		2		4		4		3		3		4		-		4		4		4		4								FREQUENTLY		3.33		83%		1.05		4		4

		Write / Call Representative		2		2		2		4		3		3		2		0		2		1		2		2		2		2		2		3		3		1		1		1		3		2		2		1		2		2		3		1		2		4		2		2		4		2		3		-		1		3		1		2		2		1		0		2		1		4		0		3		0		1		2		0		2		1		2		2		0		3		3		1		2		4		3		0		2		2		2		2		0		2		1		4		2		3		0		2		2		1		3		0		3		3		1		2		2		0		0		0		3		4		2		4		3		0		2		2		4		3								SOMETIMES		1.93		48%		1.15		2		2

		Voting Information		0		2		4		4		3		2		0		0		1		1		1		0		2		0		2		3		2		0		1		0		2		1		3		3		2		1		2		0		2		4		0		0		0		2		1		-		0		0		2		1		-		1		0		1		1		2		0		3		0		1		2		0		3		1		0		1		0		1		0		1		2		2		2		0		2		1		1		1		0		0		1		1		1		3		0		1		2		2		3		0		2		3		1		3		1		0		0		0		4		4		2		2		2		0		1		1		2		1								RARELY		1.31		33%		1.16		1		0

		Party Participation		1		3		3		4		2		0		0		1		1		0		1		2		2		0		0		0		2		0		0		0		1		0		0		0		3		2		2		1		1		2		1		0		2		2		1		-		0		1		2		1		2		1		0		0		0		1		0		0		0		2		0		0		3		2		2		2		0		1		4		1		2		2		0		0		1		1		0		1		0		0		1		3		0		0		0		1		2		3		1		0		3		3		1		3		2		1		0		0		0		3		0		1		1		0		1		0		2		1								RARELY		1.08		27%		1.10		1		0

		Protest Participation		1		4		3		3		2		2		0		2		1		1		1		3		0		1		2		3		3		3		0		2		2		2		1		4		2		1		3		0		3		0		2		2		3		1		1		-		0		0		1		0		2		2		0		0		1		3		1		1		1		2		4		2		3		3		2		4		0		2		1		1		3		2		2		1		1		2		2		0		0		3		3		1		0		2		0		1		1		2		2		1		3		4		2		1		2		0		0		2		3		4		1		2		4		2		1		2		3		3								SOMETIMES		1.73		43%		1.18		2		2

		RELATIONSHIP																																																																																																																																																																																																												FREQUENTLY		3.06		77%

		Family First		2		0		4		4		4		4		3		4		2		3		-		3		3		4		3		3		3		3		-		2		4		3		4		4		4		4		-		1		3		4		3		4		3		4		3		2		4		4		4		3		3		3		3		4		4		3		4		3		3		4		4		4		2		3		4		4		1		4		3		3		3		3		3		3		4		2		3		3		2		4		3		3		4		4		3		4		3		4		4		2		4		4		3		3		4		4		3		3		4		-		3		3		4		3		2		4		3		4								FREQUENTLY		3.27		82%		0.81		3		4

		Limit TV Time		3		4		4		4		3		3		3		2		2		3		2		0		4		2		1		3		3		3		4		4		3		4		2		2		4		4		1		2		2		4		3		4		4		3		1		3		3		3		0		3		-		4		3		4		4		4		4		2		3		4		3		3		2		2		0		4		2		4		4		4		4		4		4		3		4		3		4		3		4		4		2		3		4		2		0		4		2		3		3		3		3		3		4		3		2		2		3		1		4		4		1		4		4		4		4		4		3		3								FREQUENTLY		3.00		75%		1.08		3		4

		Children / Elderly		2		4		4		2		2		2		3		3		3		3		2		3		3		4		3		3		2		3		-		3		3		3		2		1		4		3		2		1		1		4		3		4		4		4		3		1		4		0		3		3		3		3		4		3		4		3		4		3		3		3		2		3		2		3		4		4		2		4		2		4		3		4		2		1		4		3		1		3		2		4		3		3		4		3		2		1		2		3		3		1		4		4		2		2		4		4		1		3		4		3		2		2		4		2		4		4		3		2								FREQUENTLY		2.85		71%		0.98		3		3

		Model Values		2		3		4		3		3		4		3		3		2		3		2		3		3		2		2		3		3		3		-		4		3		3		3		3		3		4		-		2		3		4		3		4		4		2		2		4		4		4		4		2		2		3		4		4		4		3		3		2		3		3		3		4		-		3		3		4		3		4		2		4		3		3		2		2		4		2		4		2		4		4		4		3		3		4		3		2		3		3		3		3		4		4		2		2		3		4		2		4		4		4		3		4		3		4		4		3		3		3								FREQUENTLY		3.14		78%		0.74		3		3

		HOME																																																																																																																																																																																																												FREQUENTLY		3.38		66%

		Recycling		3		3		4		3		4		3		3		4		2		2		3		2		3		3		3		4		4		3		4		4		4		4		2		3		4		4		4		4		4		4		3		4		4		3		3		4		3		4		4		4		3		3		4		4		4		4		4		4		4		4		4		3		3		4		4		4		4		4		3		3		3		4		4		4		4		3		3		4		3		4		4		4		3		4		4		4		3		3		3		4		3		4		3		3		4		2		4		4		4		4		4		4		4		3.5		4		3		4		3								ALWAYS		3.55		89%		0.59		4		4

		Energy / Water Conservation		2		3		4		3		4		2		3		3		2		2		1		2		2		3		3		4		3		3		4		3		3		4		4		3		4		4		3		4		2		4		3		4		4		4		2		3		1		4		4		4		3		3		3		3		3		3		4		4		3		4		4		3		2		4		3		3		3		4		3		3		3		4		4		2		4		4		3		2		4		4		4		4		3		4		3		2		3		3		3		3		3		4		2		3		3		2		3		3		4		3		3		4		4		4		4		4		3		3								FREQUENTLY		3.20		80%		0.76		3		3

																																																																																																																																																																																																																		57%

		Reduced Junk Mail		0		1		1		1		1		0		1		0		1		0		1		0		1		1		0		1		0		1		1		0		0		1		0		0		1		0		0		1		0		1		0		1		1		1		0		0		1		1		1		1		0		0		0		1		0		1		0		0		1		1		1		1		1		0		1		0		1		1		0		1		1		1		1		0		1		0		1		0		1		1		1		1		0		0		0		0		0		0		1		0		1		1		0		1		1		1		0		0		1		-		0		1		1		1		1		1		1		1										0.59		59%		0.49		1		1

		Choose To Live Near Work		0		1		1		1		1		1		1		0		1		1		-		0		1		1		1		1		1		0		1		1		1		0		-		1		1		0		1		1		0		0		1		0		1		1		0		1		0		1		0		1		1		1		0		1		1		1		0		1		1		1		1		1		1		1		0		1		-		1		0		1		1		1		1		1		1		1		1		1		1		-		1		1		0		1		1		0		1		-		0		1		1		-		-		1		-		1		1		0		1		1		-		0		1		1		0		1		-		1										0.75		75%		0.44		1		1

		SR Long Distance Service		0		1		0		1		0		1		0		0		0		0		0		1		0		1		0		1		0		1		0		0		0		1		0		1		1		0		1		1		1		1		0		0		0		0		0		0		0		1		1		0		1		0		0		0		0		-		0		0		0		0		0		1		1		0		1		0		-		1		0		0		1		0		1		0		0		0		0		1		1		-		0		1		0		-		0		1		0		1		0		0		1		0		0		1		0		0		0		1		0		0		0		1		0		1		0		0		1		0										0.36		36%		0.48		0		0

		MONEY																																																																																																																																																																																																														0.43		43%

		SR Donations		1		1		1		1		1		1		1		1		1		1		1		0		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		0		1		1		1		1		1		1		1		2		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		0		1		1		1		1		1		1		1		1										0.98		98%		0.20		1		1

		SR Investing		1		1		1		1		0		1		1		1		1		0		0		1		1		1		0		1		1		1		1		0		1		1		0		0		1		0		1		1		0		1		1		0		1		1		0		0		0		0		1		0		0		1		0		1		0		-		0		0		0		0		1		0		0		1		1		1		0		1		0		1		1		1		1		0		0		0		1		1		1		-		1		0		0		2		1		0		1		0		1		1		1		0		1		1		0		0		1		0		1		0		-		1		0		0		1		1		0		1										0.58		58%		0.52		1		1

		SR Credit Card		1		1		0		1		0		0		1		0		0		1		0		0		0		0		0		0		1		1		0		1		0		1		0		0		1		0		1		0		0		1		0		0		0		0		0		0		0		0		0		0		0		1		0		0		0		-		0		0		0		0		0		0		0		0		0		0		0		1		0		1		1		0		1		0		0		0		0		0		1		-		0		0		0		-		0		0		0		1		0		0		-		0		0		0		0		0		1		0		0		0		0		1		0		0		0		1		0		0										0.23		23%		0.43		0		0

		SR Bank		0		0		0		1		1		0		0		0		0		0		0		0		0		1		0		0		1		0		0		0		0		0		0		0		1		0		-		0		0		1		0		0		0		0		0		0		0		1		0		0		0		1		0		0		0		-		0		0		0		0		0		0		0		0		0		0		0		1		0		1		0		0		1		0		0		0		1		0		1		-		0		0		0		2		0		0		0		0		0		0		1		1		0		0		0		0		1		0		0		0		0		0		0		0		0		0		0		0										0.19		19%		0.42		0		0

		SR Checks		0		0		0		1		1		1		0		0		0		0		0		0		1		1		0		0		0		0		0		0		0		1		0		0		1		0		-		0		0		1		0		0		0		1		0		0		0		0		0		0		1		0		0		0		0		1		0		0		0		0		0		0		0		0		0		0		0		0		0		1		0		0		0		0		0		0		0		0		1		-		0		0		0		0		0		0		0		0		0		0		1		1		0		0		0		0		0		0		0		0		0		1		0		0		0		0		0		0										0.17		17%		0.37		0		0

				85		106		121		150		112		77		100		90		80		80		72		76		80		85		86		104		116		81		75		100		86		103		78		97		129		105		78		102		81		110		83		112		113		100		80		77		64		101		80		71		77		88		101		93		75		102		81		118		66		109		105		85		78		106		101		123		76		127		96		111		91		111		108		70		108		82		87		82		106		92		106		103		70		107		77		83		96		88		107		81		126		116		70		97		110		89		87		66		108		115		82		106		96		94		104		93		101		94.5

				12		24		16		32		20		20		20		8		16		12		8		8		20		28		8		20		20		20		16		12		12		24		4		12		32		4		20		20		8		28		12		8		16		20		4		8		8		20		16		12		16		20		4		16		8		16		4		8		12		12		16		16		16		12		16		12		8		28		4		28		24		16		28		8		12		4		20		16		32		8		16		16		4		28		12		8		12		12		12		12		28		16		8		20		8		12		20		8		16		4		4		24		12		16		12		20		12		16																								level of participation

		INFORMATION		2.1086956522		2.8260869565		2.9782608696		3.9565217391		2.8695652174		2.1086956522		2.6086956522		2.1304347826		2.0869565217		2		1.7391304348		1.8260869565		2.1739130435		2.4565217391		2.0434782609		2.6956521739		2.9565217391		2.1956521739		1.9782608696		2.4347826087		2.1304347826		2.7608695652		1.7826086957		2.3695652174		3.5		2.3695652174		2.1304347826		2.652173913		1.9347826087		3		2.0652173913		2.6086956522		2.8043478261		2.6086956522		1.8260869565		1.847826087		1.5652173913		2.6304347826		2.0869565217		1.8043478261		2.0217391304		2.347826087		2.2826086957		2.3695652174		1.8043478261		2.5652173913		1.847826087		2.7391304348		1.6956521739		2.6304347826		2.6304347826		2.1956521739		2.0434782609		2.5652173913		2.5434782609		2.9347826087		1.8260869565		3.3695652174		2.1739130435		3.0217391304		2.5		2.7608695652		2.9565217391		1.6956521739		2.6086956522		1.8695652174		2.3260869565		2.1304347826		3		2.1739130435		2.652173913		2.5869565217		1.6086956522		2.9347826087		1.9347826087		1.9782608696		2.347826087		2.1739130435		2.5869565217		2.0217391304		3.347826087		2.8695652174		1.6956521739		2.5434782609		2.5652173913		2.1956521739		2.3260869565		1.6086956522		2.6956521739		2.5869565217		1.8695652174		2.8260869565		2.347826087		2.3913043478		2.5217391304		2.4565217391		2.4565217391		2.402173913										MEAN		POSITIVITY				Almost Never

																																																																																																																																																																																																																						Very Rarely

		Books		0		1		1		1		1		0		0		1		1		1		0		0		0		1		1		1		1		1		0		1		1		1		0		1		1		1		-		1		1		0		1		0		0		1		0		0		1		1		0		0		1		1		-		1		1		1		0		-		-		0		1		1		1		1		1		1		0		0		1		1		1		0		1		0		1		-		1		0		1		1		0		1		0		0		0		1		0		1		1		0		1		1		0		0		1		0		1		1		1		0		1		1		1		-		-		1		1		-										0.64		64%				Not Often to Never		< 1.50     Not Often  to Never		1.5		0		0

		Magazines, Newsletters		0		1		1		1		1		0		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		-		1		1		1		1		1		1		1		0		1		0		1		0		1		1		1		-		1		0		1		1		-		-		1		1		1		0		1		1		1		1		1		1		1		1		1		1		1		1		-		1		1		1		1		0		1		1		0		0		1		1		1		1		1		1		1		1		1		1		1		1		1		1		0		1		1		1		-		-		0		1		-										0.87		87%				Occasionally		1.50 - 1.99 Occasionally		2		22		0.22

		Organizations		1		1		1		1		1		1		0		0		1		1		0		1		1		0		1		1		1		0		0		0		1		1		0		0		1		1		-		1		1		1		1		1		1		1		1		1		0		1		1		0		1		1		-		1		0		1		1		-		-		1		0		1		1		1		1		1		0		1		1		1		1		1		1		1		1		-		1		1		1		0		1		1		0		1		0		0		1		1		1		0		1		1		1		1		1		1		1		1		0		1		1		1		0		-		-		1		1		-										0.77		77%				More Often Than Not		2.00 - 2.49 More Often Than Not		2.5		36		0.37

		Classes, Workshops, Conferences		0		1		1		0		0		0		0		0		0		1		0		0		0		0		0		1		1		0		0		0		1		1		0		0		1		0		-		0		1		0		0		0		1		0		0		0		0		0		0		0		1		1		-		0		1		1		0		-		-		0		0		1		0		0		1		0		1		0		0		0		0		1		1		0		0		-		1		0		1		0		0		0		0		1		0		0		0		0		0		0		0		1		0		1		0		0		0		0		0		1		0		1		0		-		-		0		1		-										0.30		30%				Somewhat Frequently		2.50 - 2.99 Somewhat Frequently		3		35		0.36

		Television / Radio Programs		1		1		1		1		0		1		1		1		1		1		1		1		0		1		1		1		1		0		0		0		1		1		1		0		0		1		-		1		1		1		1		1		0		1		1		1		0		1		0		1		0		0		-		0		0		1		0		-		-		1		1		1		1		1		1		1		1		1		1		0		0		1		0		1		1		-		-		0		1		0		1		0		1		1		1		1		1		1		1		0		1		1		1		0		1		1		1		1		1		0		1		0		1		-		-		1		1		-										0.72		72%				Very Frequently		3.00 - 3.49 Very Frequently		3.5		4		0.04

		Other		0		1		1		0		0		0		0		1		1		1		0		1		1		1		1		0		1		0		0		0		1		0		0		0		1		0		-		0		1		1		0		0		1		0		0		0		1		0		0		0		1		0		-		0		0		1		0		-		-		0		0		1		0		0		0		0		0		0		0		0		1		1		1		0		0		-		0		0		0		0		0		1		0		1		0		0		0		0		1		0		0		0		1		0		0		0		0		1		0		1		0		0		0		-		-		1		0		-										0.32		32%				Almost Always		3.49 - 3.99 Almost Always		4		1		0.01

		Books (spec)						yoga, diet for a small planet, compost, alternative media		The Koran		Cadillac Desert								green pages, diet for a small planet		books on feminism, diversity, social justice										Silent Spring				Silent Spring, Sand County Almanac, Animal Liberation, Death & Life of Cities		many books				coop america		circle of simplicity		desert smells like rain, the tracker, monkey wrench gang, diversity of life, introduction to permaculture, gaviotas, the straw bale house, the natural house book				fast food nation, no logo, the food revolution, why bother, anything by ken wilbur		5 acres and independence, surviving without a salary		by Perot, Nader, Yourdon				business ethics texts		many										silent spring, you gotta dance with them what brung you, if the gods had meant us to vote they would have given us candidates								Doreen virtue, other spiritual books								Joanna Macy						your money or your life		beyond geography, silent spring, the global citizen, the ends of the earth, in the absense of the sacred, my first summer in the sierra, a sand county almanac, the columbian exchange										socially responsible investing		safe shoppers bible		fast food nation, trust us we're experts, globalize this				helen and scott nearing		nader, chomsky						gary lopez, farley mowat, edward abby				as a former academic I rely on books as sources a great deal				diet for a small planet								worms eat my garbage, what would jesus do																		natural capitalism				as sick as it gets		diet for a new america				one spirit resources for the mind, spirit and body		on gardening, the environment						books about s africa, biographies of mandela + tutu						voluntary simplicity, affluenza, simple living guide, etc		various				anything by ralph nader		all by jim hightower

		Mags (spec)		Coop America				coop america, organic gardening, prevention		Mother Jones, Consumer Reports		Sierra, Audobon, Coop America, E						Coop America, A Real Life, many magazines		mother jones, LA weekly, LA times		hope dance, utne				Coop America's Green Pages						Calypso Log, Sanctuary, Amicus Journal, River News				New Republic, economist, mother jones, orion, the sun,		Yes!, Coop America, whole earth review, utne				IONS		yes!		sierra, orion, nature conservancy, utne reader, atlantic monthly		new yorker, the nation		utne reader, mother jones, coop america quarterly		adbusters, world watch, harbinger		North Coast Environmental Center				mother jones, business ethics, coop america, green pages, working assets bill, Ms magazine, greenpeace		riverfront times, the stranger, works in progress		jim hightower, utne reader, liberal opinion, national geographic, ms magazine		utne reader				E!, Audobon Society, Society for the protection of Natl Forests		the progressive, mother jones, the nation				consumer reports, forest magazine, outside magazine,				mother jones				bottom line				Coop america quarterly										ncamp, wwf						coop america, utne reader		coop america		utne reader, coop america quarterly, indypendent						sierra club		mother jones		peta, the nation		utne reader, progressive populist, various enviro and quaker mags		coop americas as well as some enviro orgs		coop america		I subscribe to numerous magazines and 3 newspapers		acres usa, coop america, mother earth news, the progressive		organic gardening, utne, audobon society, growing for market		a real life, simple living network						prism: evangelicals for social action				a real life, coop america, etc								sierra club, mother earth						the nation, the progressive				the washington spectator		yoga journal, real simple, oprah		peta, punk planet		grist, the steviva co, care-z		coop america, nrdc, audobon		local lesbian community newsletters, local jewish congregation newsletter, bay times, sf bay guardian, sierra club newsletter		amicus journal, utne reader, environmental magazines		utne, juf		organic gardening		ucs, coop america		mother earth news, coop america, yes!		the nation, american prospect, co-op america				the nation, mother jones, public citizen		coop america, utne reader, mother earth news, greenpeace, lowdown

		Orgs (spec)		Local Org				revolutionary afghan women assoc, green party, league of women voters, PETA, American Association of Univerisity Women, Sierra Club, Natl Wildlife Federation, Cystic Fibrosis, Multiple Sclerosis, Returned Peace Corps Volunteers		Islamic Society of N. America		Sierra Club, Audobon Society, Natural Resources Defense Council		Natl Coalition for Labor, Campaign Finance Reform						greenpeace, sierra club		nccj, seeds of simplicity, sisters of the earth				Coop America		habitat for humanity, nature conservancy				Charles River Watershed Assoc, Westpoint River Watershed Alliance, Amnesty Intl, Nature Conservancy, Mass. Audobon, WILPF, Cousteau Soc				audobon, sierra club, greenpeace, nrdc, wwf, defenders of wildlife, nature groups, welfare groups								coop america		zero population growth, nature conservancy						green party		Sierra Club				greenpeace, calpirg, cebs		olympia film society, student groups, amnesty intl		nrdc, coop america, greenpeace, nature conservancy, aclu, halt, amnesty, womens actions, southern poverty law center		coop america, equality now, league of conservation voters				greenpeace, edf, now, student activist orgs, independent and green parties		coop america, aclu, socialist party		mass pirg, common cause		north am lake management society, natural resources defense fund, coalition for ethical mental health care, sierra club				coop america, related publications		working assets, coop america, southern poverty law center, habitat for humanity, amnesty intl						unitarian universalist church								now, naral, oxfam, greenpeace, planned parenthood, working assets, teaching tolerance, amnesty intl, aclu		ncamp, wwf						many environmental groups				nj peace action		green party, mud now				sierra club		peta				coop america and affiliated web sites		ny/nj trail conference		coop		gap, aclu, etc provide useful information		mothers & others, nvic, organic consumers assoc, rodale		amnesty intl, coop america, tahoma park coop, sierra club		coop america, heal the bay						mennonite central committee								coop america						nasco, catholic worker movement, unions, green party								ada		sierra club				arbor day foundation, coop america, green marketplace		coop america		seeds of peace, splc		coop america, ucc church, various newhaven coops and communes		amnesty		coop america		ucs, coop america		friends of animals, greenpeace, and various other enviro and animal rights groups				greenpeace, denlines		kpfk (pacifica)		working assets, nrdc, sierra club, greenpeace

		Classes (spec)						yoga class, jain religion workshop, reproductive health,																												American studies and anthropology class in college,								m.s.w. program at temple university		oregon natural desert conference						primitive skills								all classes at evergreen state college								various																		information booths at flower show						voluntary simplicity		evergreen state university, seattle university school of nursing												wef protest teach ins (nyc)						northern organic farmers association														acres		conferences on and with native americans								christian community health fellowship				annex learning, bodhi tree bookstore in w hollywood										nasco conference																garden related				inner city work projects in college												through OSU, a class on global warming				rolling thunder tour w/ jim hightower

		TV Radio (spec)		NPR				Public Radio, Pacifica		BBC, NPR, All Things Considered				NPR, Public TV, 60 minutes, Nightline				NPR Programs		npr, all things considered, pbs, bbc, cbc		public radio and television				NPR, Pacifica				NPR		NPR, WGBH Television, Public Radio				local community radio station, sometimes 60 minutes and dateline								allfuenza		NPR, living on earth		pacifica, pbs, npr, bill moyers "now"						NPR, Public Radio				pbs occasionally		democracy now, all things considered, npr, more		c-span								npr		npr		public radio				public radio, aware, new dimensions, public tv				the environment show on public radio												npr								npr		community radio nyc		democracy now		kpfa radio berkeley, morning show, democracy now				pbs, npr, planet earth		kpfk		npr		npr		npr						bill moyers				kpfk										kpfk, kcet, italian & french channels				npr				discovery channel		canadian film board works on the goddess trilogy, channel 12, 6		world link - on direct tv		working L.A., the aware show				public radio		kpcc, kpfk, the aware show,				animal planet, pbs, npr		npr channel 13		npr, kpfa, pbs				npr, public tv		npr, pbs		npr		news & pbs specials, 'affluenza'		npr				kpfk (pacifica)																																																						YEAR START				1948		3		up to 1948

		Other (spec)				internet		I've taken in homeless people for weeks/months at a time Central City Lutheran Mission										Internet Sites		word of mouth, email, web sites, local news		natl conference for community and justice				friends involved in activist causes around the country		natural law party		family and friends		my parents, a few teachers				talking with people and viewing human impacts while walking, biking, travelling								internet sites incl NRDC								friends								indymedia.org, anti-globalization protests		internet: actforchange.com, aclu, nrdc, action alerts						email lists, local stores, community helpers, my mother								ecologists								friends, acquaintances										worked for greenpeace, health care for the homeless, HIS												my sisters involvement with study groups at Ranapo College																		conversations with friends sometimes provides additional insight		the 1960's, hippies, protests, the immoral govt		society of friends meetings, the washington post																		friends				my degree is in sociology - the dept was radical left										wild oats market, yoga classes, internet sites								word of mouth, friends								the web - thehungersite.com		working assets long distance				actforchange.com, thehungersite.com, web newsletters, campus orgs at Ohio State												internet sites																																												1960		7		1952		3		1949-1952

																																																																																																																																																																																																																																														1965		7		1956		0		1953-1956

																																																																																																																																																																																																																																														1970		12		1960		1		1957-1960

		MOTIVATION																																																																																																																																																																																																														MEAN		POSITIVITY		STD DEVIATION		MEDIAN		MODE				10		9		8		7		6		5		4		3		2		1975		11		1964		3		1961-1964

																																																																																																																																																																																																																																														1980		11		1968		12		1965-1968

		values in action		10		10		10		9		10		9		6		7		8		8		6		8		8		1		9		8		9		8		5		10		9		10		-		9		9		10		7		10		8		10		7		9		10		9		7		8		6		9		8		6		10		10		-		8		8		10		10		9		8		9		10		10		9		7		9		9		9		10		9		8		10		10		9		10		8		6		10		10		10		10		10		10		8		-		8		8		9		9		10		6		10		9		8		9		10		9		10		10		8		10		10		9		7		7		7		10		9		10										8.68		87%		1.50		9		10				values in action		8.5						AVOID										1985		9		1972		9		1969-1972

		problem info		6		10		9		9		10		8		6		8		8		7		8		10		8		1		-		9		9		7		4		7		8		8		-		10		9		10		6		6		8		5		8		8		7		9		6		8		1		9		4		5		7		8		-		7		8		9		0		8		5		7		5		8		8		10		2		10		8		10		9		5		5		10		9		9		8		6		7		7		9		5		-		10		5		-		8		8		7		9		9		3		9		8		7		9		8		4		7		5		6		10		7		7		7		10		7		4		9		8										7.30		73%		2.17		8		8				responsibility		8.3						0		33		40%						1990		7		1976		9		1973-1976

		hope in action		8		10		9		10		10		10		6		8		4		7		2		8		8		1		-		10		6		5		3		7		7		9		-		8		9		10		7		3		10		7		6		5		10		6		6		8		0		9		3		5		6		8		-		6		1		2		0		6		3		-		10		9		9		10		2		10		7		10		9		6		1		0		4		5		6		7		6		7		8		0		-		10		5		-		3		8		7		9		10		0		9		8		6		10		8		6		7		8		10		7		0		8		9		6		6		7		9		7										6.53		65%		2.95		7		10				feel good		7.5						1		19		23%						1995		11		1980		8		1977-1980

		politics dead		4		10		9		10		9		10		5		8		10		5		8		8		10		1		-		5		5		10		9		7		7		10		-		7		9		10		3		-		10		7		8		10		8		10		8		10		0		10		8		5		10		6		-		10		7		2		4		7		3		4		10		9		9		10		2		10		10		7		10		6		3		8		1		9		5		6		5		5		8		9		10		10		9		9		5		10		5		8		9		0		9		10		5		6		8		8		8		5		10		7		10		9		10		3		8		10		9		8										7.40		74%		2.69		8		10				resist values		7.3						2		30		37%						2000		11		1984		5		1981-1984

		easier		2		0		5		8		9		9		0		8		8		5		2		3		9		1		-		7		7		0		5		7		6		9		-		3		8		9		-		9		5		10		8		8		10		6		5		8		7		7		8		7		5		10		-		7		1		2		0		9		6		4		10		8		8		8		8		9		10		7		10		6		2		0		1		9		9		9		7		5		9		10		-		10		3		-		9		0		7		8		10		4		9		8		5		8		0		8		9		5		9		5		10		9		6		6		7		5		5		9										6.42		64%		3.00		7		9				politics dead		7.2								0										0		1988		6		1985-1988

		activist backgrnd		7		10		5		8		8		8		0		8		7		3		2		10		6		1		-		4		6		7		5		0		7		0		-		8		5		7		8		2		5		1		8		8		9		6		5		8		0		0		2		5		5		3		-		8		1		5		0		1		0		2		5		5		9		9		8		10		1		7		9		3		1		10		7		1		5		4		5		4		1		0		-		10		3		0		0		0		6		8		7		4		9		5		3		7		8		2		0		2		0		8		5		5		6		0		5		4		8		8										4.80		48%		3.18		5		5				problem info		7.1						DON’T KNOW		10												1992		6		1989-1992

		action info		3		6		8		8		8		9		0		8		7		3		2		9		-		1		-		7		7		0		3		3		7		5		-		8		8		7		-		7		4		5		9		5		8		6		5		8		10		9		2		5		10		8		-		-		1		2		0		10		5		0		5		3		8		7		2		10		9		7		7		5		1		0		9		3		-		6		7		4		9		10		-		10		3		9		10		8		4		8		9		2		9		8		3		4		5		4		9		5		4		8		0		7		6		2		6		6		7		-										5.78		58%		2.95		6		8				global impacts		6.9						SUM		82												1996		11		1993-1996

		resist values		6		10		7		8		9		10		0		8		8		6		8		9		3		10		-		6		8		0		3		9		9		10		-		9		9		10		-		0		9		7		9		10		9		0		5		8		2		9		8		5		5		10		-		10		10		7		10		9		0		9		10		10		9		5		7		10		10		10		8		3		8		8		9		9		9		4		10		7		9		10		-		10		6		9		5		10		7		8		10		5		10		9		3		4		0		6		10		8		6		9		10		4		10		7		7		9		8		3										7.35		74%		2.87		8		10				easier		6.5																				2000		10		1997-2000

		had time		5		0		4		7		5		5		6		6		5		3		8		3		1		1		-		10		8		0		3		0		3		2		-		6		6		5		-		0		3		1		9		1		10		3		5		9		0		9		2		5		10		8		-		5		6		2		0		7		0		6		0		3		9		5		9		10		7		5		6		6		1		0		9		5		6		5		8		5		2		5		-		7		2		2		8		4		5		8		10		2		10		9		5		4		0		9		4		3		0		5		10		6		10		9		9		2		8		3										4.98		50%		3.16		5		5				inspired org		6.4																				2006		0

		responsibility		9		10		9		9		10		9		6		9		9		7		9		10		6		10		8		10		9		6		3		7		9		8		-		10		10		8		-		9		8		7		6		7		9		6		5		9		8		9		8		7		10		10		-		10		1		8		0		9		10		8		10		10		9		5		9		10		9		10		10		8		6		9		10		9		10		10		9		8		10		10		10		10		8		10		8		8		7		8		10		4		10		9		8		8		8		10		10		8		10		10		10		10		10		9		9		10		9		8										8.46		85%		1.91		9		10				religion spiritual		6.4																				0		0

		personal contact		7		10		9		9		0		9		6		6		9		6		4		3		6		1		10		4		6		3		3		2		6		0		-		4		9		9		6		3		5		1		4		8		10		8		6		9		10		7		1		7		10		8		-		5		10		2		0		3		2		6		5		6		8		6		5		10		0		7		9		3		8		0		1		0		0		10		9		5		6		0		-		10		2		0		5		0		2		4		10		8		8		8		8		7		10		1		9		5		8		6		0		8		10		6		6		4		7		8										5.58		56%		3.27		6		6				hope in action		6.2																				0		0

		too busy		2		0		9		7		9		5		0		6		5		3		2		0		9		1		-		4		6		0		-		9		3		5		-		2		6		2		-		2		5		1		5		10		6		9		5		-		0		2		9		5		5		3		-		9		7		2		0		0		10		0		5		1		7		7		9		8		8		0		8		3		0		0		0		5		5		10		3		7		7		0		-		10		9		0		0		0		8		-		10		1		8		5		5		6		0		9		1		3		10		0		0		7		5		0		5		0		9		3										4.41		44%		3.47		5		0				more sustainable		6.2																				0		0

		global impacts		4		10		10		8		9		6		0		9		8		7		2		0		9		1		6		4		7		6		9		8		8		7		-		10		9		9		-		0		9		10		6		10		7		3		5		8		0		9		3		5		8		9		-		10		10		2		10		10		5		8		10		10		9		8		7		10		9		7		9		8		0		9		8		10		8		5		8		7		9		10		10		10		6		9		5		5		8		8		8		3		9		8		3		8		0		7		5		7		4		0		5		9		8		6		8		10		10		7										6.95		69%		2.93		8		8				control flexibility		5.8																				0		0

		group meetings		0		0		4		0		5		6		0		6		3		3		10		0		10		1		-		4		4		0		3		3		3		7		-		0		3		5		-		2		5		10		5		10		7		8		8		-		0		10		9		8		5		4		-		-		1		2		0		8		5		0		8		0		-		5		6		7		10		0		10		0		6		0		0		0		8		0		4		5		9		10		-		7		9		0		10		0		5		4		8		9		8		5		5		0		6		7		0		3		9		7		0		5		3		0		7		0		-		6										4.47		45%		3.49		5		0				action info		5.7																				0		0

		not an activist		0		3		1		0		9		6		0		5		2		5		8		0		4		1		0		2		3		0		3		0		0		7		-		0		3		5		2		5		0		1		7		5		7		6		6		1		0		4		7		8		9		3		-		-		1		2		0		8		9		0		8		0		-		4		6		7		1		0		9		5		1		0		0		8		8		0		9		5		8		10		-		7		9		0		5		0		3		4		10		0		8		6		3		0		0		7		6		3		0		7		0		8		2		0		7		0		2		2										3.72		37%		3.30		3		0				personal contact		5.4																				0		0

		inspired book		2		8		9		6		8		9		0		5		4		9		0		5		3		1		2		2		8		3		3		3		8		8		-		8		8		8		6		10		5		1		7		1		-		3		0		8		5		6		2		3		5		7		-		-		1		10		0		6		0		6		5		5		8		8		8		6		0		0		9		0		0		0		1		0		0		0		-		5		7		7		-		10		9		0		0		8		7		-		10		8		7		8		3		6		6		9		6		7		5		6		0		9		5		5		3		4		8		1										4.85		48%		3.26		5		8				had time		4.9																				0		0

		inspired org		4		-		9		8		9		9		6		8		8		10		8		7		10		1		7		10		7		0		3		0		8		9		-		6		8		9		6		9		7		10		3		7		10		6		2		10		6		8		8		5		8		9		-		-		1		10		4		6		0		8		5		5		9		9		9		5		8		7		9		3		0		0		6		0		5		0		9		5		9		5		-		10		4		8		8		9		7		-		10		5		9		9		10		7		8		9		10		7		6		3		0		10		6		6		8		4		10		9										6.60		66%		3.00		7.5		9				inspired book		4.7																				0		0

		control flexibility		7		10		9		8		8		9		6		8		6		8		8		8		4		1		3		6		7		0		7		0		3		9		-		6		7		9		-		0		5		10		3		8		8		3		4		6		0		10		8		5		7		9		-		10		1		2		8		9		5		5		10		5		9		10		9		7		9		7		7		3		0		0		2		3		0		0		5		5		9		10		-		10		2		0		5		8		1		8		10		7		9		8		4		7		5		6		8		8		8		0		8		9		8		6		6		10		10		1										6.01		60%		3.19		7		8				activist backgrnd		4.6																						0

		feel good		9		10		9		8		9		9		6		8		8		6		8		8		7		1		5		10		8		6		7		3		7		10		-		10		9		9		6		8		9		10		7		8		10		6		4		10		8		10		6		5		9		10		-		-		1		5		4		9		5		8		10		10		9		10		8		10		10		7		9		8		6		0		4		4		10		5		8		8		7		10		-		10		2		9		8		8		8		8		10		6		10		9		8		9		10		7		10		9		10		2		10		10		9		5		8		8		10		9										7.69		77%		2.37		8		10				group meetings		4.6

		religion spiritual		10		10		9		10		9		10		6		10		8		9		9		7		3		10		4		10		8		2		7		10		10		2		-		10		10		7		2		2		6		1		7		8		8		0		0		3		3		10		0		8		6		10		-		10		9		5		8		1		10		9		10		0		9		3		9		7		9		10		0		3		0		0		10		7		9		3		10		10		5		10		-		10		2		9		6		8		8		2		10		0		10		10		7		2		10		8		0		8		10		0		10		7		8		0		8		10		10		9										6.65		67%		3.60		8		10				too busy		4.3

		more sustainable		8		3		4		7		9		10		6		10		9		6		1		0		-		1		-		-		8		0		7		8		5		9		-		0		6		8		-		6		6		10		6		8		9		6		2		4		-		8		9		5		4		8		-		10		9		2		0		10		5		10		10		0		9		10		7		7		9		10		10		10		0		0		6		4		7		5		7		5		8		10		-		10		4		0		10		0		7		2		10		4		9		9		5		8		0		9		10		8		10		0		8		9		8		9		5		5		10		6										6.34		63%		3.33		7		10				not an activist		3.7

		Other Exp (spec)				nuclear arms race, ineffective socio-political system, history of war		traveled widely living abroad for many years in many countries, we can live and be happy without consuming so much and destroying the environment												scary conservative presidents - reagan, bush; nuclear waste and weapons, conservative attack on social programs, unions, human rights made me react						my education showed me how lucky I am and I feel its my responsibility to give back and help others achieve what I have		If I don't, who will?				the actions of an activist mother who made a career of it and who at 76 still performs miracles in community activism		The articles, books, conferences, etc that proved the value of one persons actions inspired me		reading the newspaper, this is the easiest way to affect positive change, it harder to convince others and impossible to influence governments and corporations								I want my life energy going to create the kind of world I want to see		undergraduate and graduate education in biological sciences				every action we take makes an impact on the world and therefore I have a moral duty to make as positive an impact as possible				I've always been socially responsible citizen primarily due to my upbringing and education in east prussia and hugenot ancestors. I believe it is innate								information on global warming threat prompted me to build a passive solar house in 1980 and buy a hybrid car in 2001						when I was in high school a member of greenpeace came and spoke and gave me hope that my children might still see a whale one day. My mom had us stuffing envelopes for NOW in the 70's. Powerful role models have always been my inspiration.												intense political involvement at 17 made me very cynical. I now feel that all I can do is live my life in a way that is not harmful to others. I doubt that activism can actually achieve a goal of good.																						I believe that all humans and nature are interconnected inextricably. The small ripple caused by actions in my part in my life can eventually affect it all. I can control my actions and hope that they can inspire others and together we can change the worl						The fact that I was diagnosed with AIDS in 1995 and wanted to work towards achieving universal health care for calif and ultimately the USA								introspection at a young age		I strive to be conscious of how my life speaks of my values and try hard to have congruency. It is a matter of authenticity, integrity, and consistency. SR actions are woven into our lifestyles, our home construction and our spritual commitments		If you changed the next to last item to 'moral beliefs' it would be a 9-10		living globally (in many countries) makes me aware of how small the planet is and that America is using more than its share				using extestion agent recommended garden chemicals that nearly killed my dog, initiated my study of organic farming and desire to farm and promote local food systems controlled by and for the local populations		my knowledge of human history and my experience in anthropology made me feel it necessary to take what actions I can				my children and their future		still learning what it means to be socially responsible. Am interested in what I can do to make a difference								I am dissapointed that so many 'activist' organizations are just fronts for extremist political ideologies. I act individually as I believe that it is more significant and effective.								motivation was present even before age of 6. Worried greatly / cared about 'the poor', the urban blight in denver. Always wanted to make life better. Always loved /  found inspiration in nature.		travel		I don’t feel that I really have begun to take socially responsible actions. I want to do more, know more.						Ive campaigned for the green party, am a vegetarian, and majored in comparitive religion. I dropped out of activism when a big piece of enviro legislation failed to pass. I focused on my own life and career. I am still deeply committed to my ideals of soc		no specific experience. It is simply knowing that my actions have a reaction		my children				being jewish, connection to a union history, my grandparents values, good peer pressure, "if we are not for ourselves, what are we - if we are only for ourselves, who will be for us				my friendship with a south african activist led me to travel there and become a human rights activist				a 10 week trip to central america showed me what life is like for people who don’t have the material goods that I am sometimes wasteful with. My parents families were farmers who quit farming because they couldn’t make a living anymore - so I can see the		I am very interested in eastern philosophy and in ideas of simplicity and the need for action. Ive read books about gandhi, taoism, etc and am very drawn to the ideas expressed.		growing up in an area with few people and much natural beauty and seeing it bulldozed and filled with subdivisions, malls, etc. backpacking trips, rachel carson, learning about US livestock practices,		I first became involved in high school running the amnesty international part of the key club. I was inspired by my physics teacher who was concerned about violations of basic human rights. In 2000 I became alienated from the green party on campus - thoug		the world seems so mean and cold - I just want to warm up my little corner so I volunteer every week at a service center for the poor		tired of the status quo! Things must change. Change or perish.				bad childhood experiences		I grew up in the 60's and 70's				parent, family values

										Islamic work has taught me to care for the planet and my family and neighbors

		YEAR BEGUN		1970		1932		1962		1985		1968		-		2000		1994		1980		1994		1960		1974		1980		1964		1963		1977		1980.5		1966		1950		1983		1978		1992		-		1999		1994		-		1951		1985		1993		1944		1968		1974		1982		1981		1972		1990		1988		1997		1972		1985		-		1966		1995		1965		-		1976		1997				1979		1973		1973		1995		1976		1980		1970		1998		1985		1968		1975		1971		1950		1970		1968		2000		1990		1993		1972		1982		1989		1965		1965		1995		1990		1968		1996		-		1971		1947		1988		1995		1969		1979		1965		1966		-		1995		1997		-		1990		1997		1998		1976		-		-		1975		1980		-		1998										1978				14.61		1979		1968

		SR MOVEMENT?		x		1		1		1		1		0		1		1				1		1		1		1		1		1		1		1		1		0		0		1		1		0		1		1		1		1		1		1		1		1		0		1		1		1		1		0		1		0		0		-		1		1		1		0		1		0				0		1		1		1		-		0		1		1		1		1		1		0		1		1		-		0		1		1		1		1		1		0		0		1		1		1		1		1		1		1		1		0		1		0		1		1		1		1		1		0		0		1		0		1		1		-		1		1		1		1										0.77		77%		23%		YES		NO

		SELF DESCRIPT																																																																																																																																																																																																														MEAN		POSITIVITY		STD DEVIATION		MEDIAN		MODE

																																																																																																																																																																																																																														Environmentalist		Progressive		Socially Responsible		Feminist		Green		Voluntary Simplicity		Anti-Globalization		Cultural Creative		Involved in Community		Vegetarian		Activist				Avoid Labels

		Socially Resp		2		2		2		2		2		2		1		1		1		1		1		2		-		2		1		2		2		2		1		2		2		2		1		1		2		2		1		2		1		2		2		2		2		1		2		2		1		2		1		1		1		2		2		2		1		2		2		1		1		2		2		1		-		2		2		2		2		2		1		2		2		2		2		1		1		1		2		1		2		2		2		2		1		2		1		1		2		1		2		1		2		2		1		1		2		2		1		1		1		2		2		2		2		1		1		2		2		1										1.60		80%		0.49		2		2		YES		2		69		68		58		49		42		38		38		37		36		21		16				30				Socially Resp

		Progressive		1		2		2		2		2		2		1		2		1		2		1		2		2		2		1		1		2		2		2		2		2		0		1		2		1		1		2		2		2		2		2		1		2		2		2		2		2		2		2		1		-		2		2		2		2		1		2		1		1		2		2		1		2		2		2		2		1		2		2		2		2		2		2		-		1		1		1		2		2		0		2		2		1		2		0		2		2		2		2		1		2		1		2		2		2		2		2		1		2		2		2		2		2		-		2		1		2		2										1.68		84%		0.53		2		2		SORT OF		1		27		24		38		29		33		37		21		25		41		28		47				19				Progressive

		Activist		0		2		1		2		1		1		0		1		0		1		0		2		1		-		1		1		1		2		0		0		2		0		0		1		2		1		2		1		1		1		1		0		1		1		1		2		0		1		0		0		-		0		1		2		0		1		1		0		0		1		1		1		2		1		1		2		0		1		1		1		1		2		1		0		0		-		1		0		0		0		1		0		0		2		0		1		1		2		-		1		1		1		1		1		2		1		0		0		0		-		1		1		-		0		1		1		2		1										0.86		43%		0.69		1		1		NO		0		1		3		0		16		9		13		21		12		20		44		29				33				Activist

		Feminist		0		2		2		0		2		2		1		2		0		2		0		2		2		1		0		0		1		2		2		2		2		2		0		2		2		1		1		2		2		2		2		1		2		1		2		2		0		2		1		0		1		2		2		2		2		1		1		0		2		1		2		1		1		1		2		1		1		1		2		1		-		2		2		-		0		1		-		0		0		0		2		2		1		2		0		2		2		1		2		1		1		1		2		2		2		1		1		2		2		2		2		0		1		-		1		2		2		2										1.35		68%		0.76		2		2						0		0		0		0		0		0		0		0		0		0		0				0				Feminist

		Environmental		1		2		2		2		2		2		1		1		2		1		1		1		2		1		2		2		2		2		1		2		2		2		2		2		2		2		1		1		1		2		2		2		2		2		1		2		2		2		1		1		1		2		2		2		0		2		2		2		2		2		2		1		2		1		1		2		2		2		2		2		2		2		2		-		2		1		1		2		2		2		2		2		2		2		1		2		2		1		2		1		2		2		2		2		1		1		2		2		2		2		2		2		1		2		2		2		2		1										1.70		85%		0.48		2		2		DON’T KNOW		-		1		3		2		4		14		10		18		24		1		5		6				16				Environmental

		Cultural Creative		-		2		-		0		-		2		1		1		-		2		-		-		2		1		1		2		1		1		1		2		2		1		-		2		2		1		-		-		2		2		2		0		-		1		-		2		-		2		0		0		1		2		2		2		-		1		2		0		2		2		1		2		2		1		1		2		-		2		2		2		2		2		-		-		1		0		1		1		2		-		-		2		1		0		0		-		0		1		2		0		2		0		-		-		1		1		0		-		2		-		2		1		1		-		2		2		2		1										1.34		67%		0.75		1.5		2		SUM				98		98		98		98		98		98		98		98		98		98		98				98				Cultural Creative

		Green		-		2		2		1		2		2		1		1		-		1		0		0		2		1		1		1		2		2		1		1		2		2		1		2		2		2		0		1		-		2		1		0		1		1		-		1		1		2		0		0		1		1		-		2		0		2		2		1		1		2		1		2		2		1		1		2		2		2		1		2		1		2		2		-		1		-		-		2		2		0		-		2		1		2		0		-		2		1		2		1		2		2		-		1		-		2		2		1		2		2		2		2		-		2		-		1		2		1										1.39		70%		0.68		1.5		2																																		Green

		Vegetarian		1		1		1		1		0		0		0		1		0		0		0		2		-		2		0		0		1		1		2		1		0		0		0		1		2		1		0		1		0		2		0		0		1		0		0		0		0		2		1		1		0		0		2		2		0		2		1		1		0		1		1		0		-		0		0		2		2		0		0		1		0		2		2		0		0		0		1		1		2		0		-		0		2		0		0		0		0		0		1		2		0		2		1		-		1		1		0		0		2		1		0		1		-		2		1		2		2		0										0.75		38%		0.80		1		0		YES				70%		69%		59%		50%		43%		39%		39%		38%		37%		21%		16%				31%				Vegetarian

		Anti-Globalization		-		-		2		0		1		1		0		2		1		2		0		1		-		-		2		0		2		2		1		2		2		2		2		2		2		2		0		1		2		2		1		0		0		0		0		1		0		2		0		0		-		2		2		2		0		2		1		0		1		1		2		2		2		1		0		2		2		2		-		0		1		2		2		-		-		0		-		0		1		0		2		2		-		2		1		2		2		2		-		0		-		1		-		1		-		0		1		-		2		1		-		2		2		1		-		1		2		-										1.21		61%		0.84		1		2		SORT OF				28%		24%		39%		30%		34%		38%		21%		26%		42%		29%		48%				19%				Anti-Globalization

		Simple Living		1		2		2		2		1		0		0		1		-		1		1		1		0		-		1		0		2		2		1		1		2		1		2		1		2		2		1		0		0		1		1		1		1		1		0		1		0		2		0		1		1		2		2		1		0		2		2		1		1		2		2		2		-		-		1		2		2		2		2		2		2		2		1		1		2		-		2		1		2		0		-		2		1		2		1		-		1		1		2		2		1		2		-		0		0		2		1		1		2		-		-		2		2		1		1		2		2		1										1.28		64%		0.71		1		2		NO				1%		3%		0%		16%		9%		13%		21%		12%		20%		45%		30%				34%

		Community		1		0		2		2		1		1		1		2		0		1		2		2		0		2		1		2		1		1		0		2		2		1		0		2		2		1		1		0		2		0		0		0		2		0		2		2		1		1		0		0		1		2		2		1		0		1		1		2		1		2		1		1		2		1		2		1		1		2		2		2		2		2		1		0		1		1		1		2		0		-		1		0		0		2		1		0		1		1		1		1		1		2		2		2		1		2		1		0		0		2		1		1		1		1		2		2		2		1										1.16		58%		0.75		1		1		DON’T KNOW				1%		3%		2%		4%		14%		10%		18%		24%		1%		5%		6%				16%

		Avoid		-		1		-		0		2		0		1		1		2		0		2		0		-		1		0		2		-		0		2		0		0		1		0		0		0		0		2		0		-		0		0		2		0		1		2		2		1		0		2		2		-		0		0		0		0		1		1		2		2		2		-		1		1		0		1		0		0		2		-		-		-		0		-		1		2		2		1		0		-		2		-		2		0		0		2		1		-		2		1		0		2		2		-		1		0		-		1		2		2		2		1		0		2		2		0		2		2		0										0.96		48%		0.88		1		0		YES, SORT OF				98%		94%		98%		80%		77%		77%		60%		63%		79%		50%		64%				50%

										Classical Liberal																																																																																																																				organic farmer, local sustainable food activist																																																								I try to be informed and pragmatic about issues; common sense (to me) just usually points in these "leftist" directions

		Other (spec)						shy but outspoken												labels get in the way of what's important - doing what's "right"																						peace advocate																																																																																																																						spiritually conscious																														conscious consumer		pacifist

		DEMOGRAPHICS																																																																																																																																																																																																														MEAN		POSITIVITY		STD DEVIATION		MEDIAN		MODE						RACE				EDUCATION				INCOME				QUINTILES

		Sex		0		1		0		1		0		0		0		0		1		0		1		0		0		0		1		0		1		1		0		0		1		0		1		1		-		0		0		0		1		0		0		1		0		1		1		0		-		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		1		1		0		0		0		0		0		0		1		0		0		0		0		0		0		0		0		1		0		0		0		0		0		0		0		0		0		1		0		0		0		0		0		0		0		0		1		0		0		1		1		1		0		0		0		0										0.24		24%

		Marital Status		1		1		1		1		1		1		0		1		1		1		1		0		1		1		0		1		0		1		1		0		1		1		1		0		1		0		-		1		1		-		0		1		1		0		1		1		1		1		1		1		0		0		1		1		1		0		1		-		1		0		0		1		-		1		-		1		0		1		1		0		0		1		1		0		1		1		0		0		0		0		0		0		0		0		0		1		-		0		1		0		0		0		0		1		0		1		0		0		1		0		1		1		1		0		1		1		-		0										0.58		58%

		Race		6		6		6		1		6		6		6		6		2		6		6		6		6		6		6		6		6		6		6		6		6		6		6		6		6		6		6		6		2		6		6		6		6		6		6		6		6		6		6		6		6		6		6		6		6		6		6		6		6		6		2		6		6		2		6		-		6		6		6		6		6		6		-		6		1		1		6		6		6		-		3		6		6		6		6		4		6		6		6		6		6		6		6		6		6		6		6		6		6		6		6		6		6		6		6		6		6		6										5.62				1.21		6		6				1		3		3%		0		0%		3		3%		6		6%		$9,999 or less

		Education		6		6		5		6		4		4		6		6		6		6		6		5		4		6		3		6		4		6		6		6		5		6		6		4		5		3		6		6		3		5		4		6		6		6		6		6		6		5		6		6		3		4		4		6		6		4		5		4		5		6		3		4		4		6		6		3		4		6		6		6		6		4		6		4		4		3		5		3		4		6		4		3		6		5		4		3		4		6		5		2		5		4		4		4		5		5		6		2		6		3		4		3		6		3		6		6		5		3										4.85				1.20		5		6				2		4		4%		2		2%		3		3%		16		16%		$10,000 to $17,999				$17,999 or less

		Income		9		9		9		5		8		8		4		9		7		7		10		2		10		9		10		10		3		6		9		5		5		9		9		3		5		3		7		9		1		7		5		10		9		9		9		9		-		7		6		10		5		7		4		9		8		7		5		3		9		6		3		5		-		9		5		5		5		9		8		6		8		3		4		6		9		8		3		6		4		8		5		9		9		3		9		4		7		2		10		1		3		3		9		-		7		10		3		2		10		9		9		9		10		1		10		8		7		6										6.66				2.64		7		9				3		1		1%		14		14%		11		11%		19		19%		$18,000 to $24,999				$18,000 to $31,999

		People on Income		4		3		4		2		1		2		1		2		5		4		2		2		2		4		5		6		1		3		2		1		4		3		2		1		2		1		2		2		2		1		1		4		4		1		4		2		4		2		2		2		1		1		3		4		4		2		3		1		4		1		1		3		-		2		1		2		1		4		2		1		1		4		2		1		4		4		1		2		1		2		1		2		1		1		1		2		2		1		2		1		1		1		1		2		1		5		1		1		5		4		2		5		4		1		2		5		1		1										2.29				1.35		2		1				4		1		1%		24		24%		5		5%		18		18%		$24,000 to $31,999				$32,000 to $51,999

		Age		47		75		56		34		41		56		60		39		36		44		58		28		54		41		46		47		45		59		85		56		39		33		68		25		23		75		75		55		25		77		52		51		36		64		51		48		32		29		47		48		-		57		35		54		32		36		34		27		40		45		41		32		45		36		45		25		41		53		51		53		69		50		45		31		39		27		46		37		49		54		53		43		35		45		25		31		55		-		36		29		54		77		54		56		63		34		26		51		50		19		40		43		46		20		49		41		73		32										46				14.11		45		45				5		0		0%		15		15%		12		12%		36		37%		$32,000 to $41,999				$52,000 to $81,999

		Occupation		Physical Therapist		Progressive World Builder		Public Health Nurse		Professor		Restaurant Manager		Consultant		Teacher		Records Manager / Archivist		Psychologist / Educator		Facilitator		Retired		law student		Management Consultant		Social Worker & Sculptor		Waiter		Physician		Theatre Construction / Carpenter		College Professor		Physician / Retired		Psychologist, Writer, Workshop Facilitator		social worker		college biology instructor		Retired		server		digital technician		Retired Systems Analyst		Retired		college professor / administrator		student		retired social worker / public administration		Infant Teacher, Massage Therapist		Professor		home maker /  legal researcher		retired		financial planner		business owner of enviro friendly company		scientist, technical		self-employed, a green entrepreneur, author of childrens book		laboratory technician - research		law librarian		insurance, bartender		school-based occupational therapist		producer		retail owner		at home mother		registered nurse		minister of music		program coordinator		teacher		educator		office worker, shiatsu practictioner		home maker, graphic designer		sculptor moldmaker		teacher		gerontologist		student, work w/LA unified school district, after school program		computer support		homemaker, teacher, healer		psychologist		teacher		retired professor		organic farmer		organic farm worker		computer graphics		n/a		homemaker		nutritionist		registered nurse		clothing designer		engineer		manager		drug abuse counselor, self-employed		geophysicist		office manager in geriatric organization		small business owner		photographer		secretary - county government		retired		flight attendant		self employed		social worker		retired		real estate appraiser, self employed		accompanist, voice coach		retired investor		home maker / mother		graduate student in oceanography		front counter manager at fitness center		physician		college student		tv writer - currently unemployed		grocery coordinator		airline pilot		student		educator		movement re-education		retired teacher		HR specialist																						6		86		88%		43		44%		7		7%						$42,000 to $51,999				$82,000 and above

																																																																																																																																																																																																																N												7		0		0%		0		0%		10		10%						$52,000 to $66,999

		0		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1										98												8										8		8%						$67,000 to $81,999

																																																																																																																																																																																																																												9										25		26%						$82,000 to $141,999

																																																																																																																																																																																																																												10										11		11%						$142,000 and above

																																																																																																																																																																																																																AGE																						0		0%

																																																																																																																																																																																																																18-19		19		1		1%

																																																																																																																																																																																																																20-29		29		12		12%

																																																																																																																																																																																																																30-39		39		21		21%

																																																																																																																																																																																																																40-49		49		26		27%

																																																																																																																																																																																																																50-59		59		24		24%

																																																																																																																																																																																																																60-69		69		5		5%

																																																																																																																																																																																																																70+		99		7		7%

																																																																																																																																																																																																																				0		0%

																																																																																																																																																																																																																Values Into Actions		Personal Integrity		8.5				Values Into Actions		Personal Integrity		8.5

																																																																																																																																																																																																																My Responsibility		Personal Integrity		8.3				My Responsibility		Personal Integrity		8.3

																																																																																																																																																																																																																Feels Good		Emotional benefit		7.5				Resist Modern Values		Personal Integrity		7.3

																																																																																																																																																																																																																Resist Modern Values		Personal Integrity		7.3				Control Life Impacts		Personal Integrity		6.9

																																																																																																																																																																																																																Alternative to Politics		Other		7.2

																																																																																																																																																																																																																Problem Consciousness		Personal Integrity		7.1

																																																																																																																																																																																																																Control Life Impacts		Personal Integrity		6.9				Makes Me Feel Good		Emotional benefit		7.5

																																																																																																																																																																																																																Easier Than Activism		Ease		6.5				Gives Me Hope		Emotional benefit		6.3

																																																																																																																																																																																																																Inspiration (Organization)		Inspiration		6.5

																																																																																																																																																																																																																Spirituality / Religion		Other		6.4				Easier Than Activism		Ease		6.5

																																																																																																																																																																																																																Gives Me Hope		Emotional benefit		6.3				More Sustainable		Ease		6.2

																																																																																																																																																																																																																More Sustainable		Ease		6.2				Control & Flexibility		Ease		5.8

																																																																																																																																																																																																																Control & Flexibility		Ease		5.8

																																																																																																																																																																																																																Action Information		Other		5.7				Inspiration (Organization)		Inspiration		6.5

																																																																																																																																																																																																																Inspiration (Known Person)		Inspiration		5.4				Inspiration (Known Person)		Inspiration		5.4

																																																																																																																																																																																																																Had Time		Other		4.9				Inspiration (Book)		Inspiration		4.7

																																																																																																																																																																																																																Inspiration (Book)		Inspiration		4.7

																																																																																																																																																																																																																Activism Background		Other		4.6				No Group Meetings		Not Activism		4.5

																																																																																																																																																																																																																No Group Meetings		Not Activism		4.5				Too Busy For Activism		Not Activism		4.3

																																																																																																																																																																																																																Too Busy For Activism		Not Activism		4.3				Not An Activist		Not Activism		3.7

																																																																																																																																																																																																																Not An Activist		Not Activism		3.7

																																																																																																																																																																																																																								Alternative to Politics		Other		7.2

																																																																																																																																																																																																																								Spirituality / Religion		Other		6.4

																																																																																																																																																																																																																								Had Time		Other		4.9

																																																																																																																																																																																																																								Activism Background		Other		4.6

																																																																																																																																																																																																																								Problem Information		Information		7.1

																																																																																																																																																																																																																								Action Information		Information		5.7





Home

		Recycling

		Energy / Water Conservation



3.5459183673

3.2040816327



Home 2

		Reduced Junk Mail

		Choose To Live Near Work

		SR Long Distance Service



0.587628866

0.75

0.3617021277



Money

		SR Donations

		SR Investing

		SR Credit Card

		SR Bank

		SR Checks



0.9795918367

0.5789473684

0.2340425532

0.1894736842

0.1666666667



Politics

		Vote Regularly

		Write / Call Representative

		Voting Information

		Party Participation

		Protest Participation



3.3333333333

1.9278350515

1.3125

1.0824742268

1.7319587629



AVERAGE IMPORTANCE

		ENVIRONMENT

		HUMAN RIGHTS

		PEACE

		WOMEN

		MINORITIES

		WORKERS

		COMMUNITY

		GAY & LESBIAN

		ANIMALS

		PHILANTHROPY



9.306122449

9.2244897959

9.1041666667

8.2653061224

8.1326530612

7.9591836735

7.7216494845

7.5102040816

6.8144329897

6.4893617021



YEAR START

		up to 1948

		1949-1952

		1953-1956

		1957-1960

		1961-1964

		1965-1968

		1969-1972

		1973-1976

		1977-1980

		1981-1984

		1985-1988

		1989-1992

		1993-1996

		1997-2000



YEAR BEGAN SR ACTIVISM

3

3

0

1

3

12

9

9

8

5

6

6

11

10



ENVIRONMENT SUPPORT

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		EXTREMELY IMPORTANT



ENVIRONMENT SUPPORT

0

0.0102040816

0.0102040816

0.387755102

0.5918367347



HUMAN RIGHTS SUPPORT

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		EXTREMELY IMPORTANT



0

0.0204081633

0.0408163265

0.3265306122

0.612244898



PEACE SUPPORT

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		EXTREMELY IMPORTANT



0

0.03125

0.0520833333

0.2604166667

0.65625



WOMEN SUPPORT

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		EXTREMELY IMPORTANT



0.0102040816

0.0306122449

0.1326530612

0.4183673469

0.4081632653



MINORITIES SUPPORT

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		EXTREMELY IMPORTANT



0.0102040816

0.0408163265

0.1428571429

0.4489795918

0.3571428571



WORKERS SUPPORT

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		EXTREMELY IMPORTANT



0.0102040816

0.0408163265

0.1326530612

0.5204081633

0.2959183673



COMMUNITY SUPPORT

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		EXTREMELY IMPORTANT



0.0103092784

0.0618556701

0.1443298969

0.587628866

0.1958762887



GAY & LESBIAN SUPPORT

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		EXTREMELY IMPORTANT



0.0408163265

0.0714285714

0.1530612245

0.4795918367

0.2551020408



ANIMAL WELFARE SUPPORT

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		EXTREMELY IMPORTANT



0.0103092784

0.1443298969

0.2371134021

0.4329896907

0.175257732



PHILANTHROPY SUPPORT

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		EXTREMELY IMPORTANT



0.0106382979

0.1170212766

0.2872340426

0.4893617021

0.0957446809



AGE

		18-19

		20-29

		30-39

		40-49

		50-59

		60-69

		70+



AGE

1

12

21

26

24

5

7



RACE

		ASIAN

		BI/MULTI-RACIAL

		BLACK/AFRICAN AM.

		HISPANIC/LATINO

		NATIVE AMERICAN

		WHITE/CAUCASIAN



RACE

WHITE/CAUCASIAN
88%

0.0306122449

0.0408163265

0.0102040816

0.0102040816

0

0.8775510204



INCOME

		$17,999 or less

		$18,000 to $31,999

		$32,000 to $51,999

		$52,000 to $81,999

		$82,000 and above



ANNUAL HOUSEHOLD INCOME BY NATIONAL QUINTILES [BAR]

0.0612244898

0.1632653061

0.193877551

0.1836734694

0.3673469388



Levels of Participation

		< 1.50     Not Often  to Never

		1.50 - 1.99 Occasionally

		2.00 - 2.49 More Often Than Not

		2.50 - 2.99 Somewhat Frequently

		3.00 - 3.49 Very Frequently

		3.49 - 3.99 Almost Always



RESPONDENT LEVELS OF PARTICIPATION

0

0.2244897959

0.3673469388

0.3571428571

0.0408163265

0.0102040816



EDUCATION

		SOME HIGH SCHOOL

		HIGH SCHOOL GRADUATE

		SOME COLLEGE

		COLLEGE GRADUATE

		SOME GRADUATE ED.

		ADVANCED DEGREE



LEVEL OF EDUCATION

0

2

14

24

15

43



INCOME QUINTILE

		POOR

		LOWER CLASS

		MIDDLE CLASS

		UPPER CLASS

		RICH



ANNUAL HOUSEHOLD INCOME BY NATIONAL QUINTILES [PIE]

$32,000 - %51,999
MIDDLE CLASS
20%

$18,000 - $31,999
LOWER CLASS
17%

$82,000 AND ABOVE
WEALTHY
38%

$52,000 - $81,999
UPPER CLASS
19%

$17,999 OR LESS
POOR
6%

6

16

19

18

36



PEACE

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		EXTREMELY IMPORTANT



PEACE & NONVIOLENCE

0

3

5

25

63



!!!!!!!!!!!! CUTS !!!!!!!!!!!!!

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		EXTREMELY IMPORTANT



PEACE & NONVIOLENCE

0

3

5

25

63



GAY & LESBIAN

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		EXTREMELY IMPORTANT



GAY & LESBIAN RIGHTS

4

7

15

47

25



PHILANTHROPY

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		EXTREMELY IMPORTANT



PHILANTHROPY

1

11

27

46

9



HUMAN RIGHTS

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		EXTREMELY IMPORTANT



HUMAN RIGHTS

0

2

4

32

60



COMMUNITY

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		EXTREMELY IMPORTANT



COMMUNITY

1

6

14

57

19



ENVIRONMENT

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		THE MOST IMPORTANT



ENVIRONMENT

0

1

1

38

58



ANIMALS

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		THE MOST IMPORTANT



ANIMAL WELFARE

1

14

23

42

17



WORKERS

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		EXTREMELY IMPORTANT



WORKERS RIGHTS

1

4

13

51

29



MINORITY

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		EXTREMELY IMPORTANT



MINORITY RIGHTS

1

4

14

44

35



WOMEN

		NOT IMPORTANT

		LOW IMPORTANCE

		IMPORTANT

		VERY IMPORTANT

		EXTREMELY IMPORTANT



WOMEN'S RIGHTS

1

3

13

41

40



ISSUE IMPORTANCE

		ENVIRONMENT

		ANIMALS

		WORKERS

		WOMEN

		MINORITIES

		GAY & LESBIAN

		PEACE

		HUMAN RIGHTS

		COMMUNITY

		PHILANTHROPY



0.9306122449

0.681443299

0.7959183673

0.8265306122

0.8132653061

0.7510204082

0.9104166667

0.9224489796

0.7721649485

0.6489361702



Old Shopping

		NEVER

		RARELY

		SOMETIMES

		FREQUENTLY

		ALWAYS



SR SHOPPING

0.0025706941

0.0257069409

0.2956298201

0.557840617

0.118251928




