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ABSTRACT

This dissertation is an investigation of a new form of collective action that I will refer to as social responsibility activism. With up to 50 million participants by some estimates, this type of activism has been able to fly below the radar of most social scientists and most of the mass media due to its unusual form. Individuals, acting on a set of progressive values, consciously choose to change everyday actions in the hopes of building a better world for themselves and others.

The roots of social responsibility activism reach into a number of contemporary social movements, notably environmentalism, simple living, socially responsible investing/business, and progressive/green politics. This type of activism avoids the confrontational approach of traditional political activism for a “no enemy” approach to social change that focuses on the impacts of everyday lifestyle choices. Social responsibility activism may point to a larger shift in the culture of activism from the political to the cultural, from the collective to the individual, from the confrontational idealism of the 60s to a strategic realism of the 90s.  

Drawing largely on new social movements theory, this dissertation examines social responsibility activism through:  

· Its history and evolution from various social movements

· Its lifestyle approach to social change

· The values of its core philosophy

· The actions its adherents take in their everyday lives

· The demographics of its adherents

· The organizations, literature and “influentials” guiding them

The dissertation concludes with a model for conceptualizing activism, perhaps better adapted for the investigation of current collective action than those social movement theory now provides. 

This research utilizes a variety of research methods including preliminary field research, a content analysis of primary sources (social responsibility literature, organizational records, web sites), a mail survey of social responsibility activists and a number of interviews with “influentials” shaping this new kind of activism. 

DEDICATION

This dissertation is dedicated to every human being on the planet.
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